
Organisation with which MoU is signed
Name of the institution/ 

industry/ corporate house
Year of signing MoU List the  actual  activities under each MOU year-wise Participants Activities Carried Out

University of Peradeniya, Sri Lanka TSM, Madurai. Sept, 2019

Professional development, Joint research activities, Joint scholarly and 

teaching activities, Exchange of facuty members, Excahnge of students, 

Joint supervision of research candidates

261 Students

1. Student Exchange Programme - 16 students and 1 faculty member from 

Peradeniya University visited TSM for the Rural Immersion Programme. 

These students worked together with the students of TSM in several 

activities

Saito University, Malaysia TSM, Madurai. Jan, 2020

Professional Development, Joint research

activities, Joint scholarly and teaching activities, Exchange of faculty 

member, Exchange of students, Joint supervision of research candidates

260 Students
1. Faculty Members from TSM visited Saito University, Malaysia for a faculty 

exchange programme. There they have handled severl sessions for the Saito 

University students and initiated collaboration for research work.

UNIVERSITI OF TELEKOM SDN BHD TSM, Madurai. Aug, 2020
Academic programms, Executive and professional programms, franchise 

programms, Research and development                                                          
TSM Students

1. Professors from this university handled sessions for TSM faculty. Sessions 

were delivered on conducting classes online, Augumented Reality in 

education and beyond online classes. Further, a NVIVO workshop was 

conducted by TSM faculty and the resource person was invited from 

University of Telecom. 2. As per the MoU, TSM Director Dr. Murali 

Sambasivan delivered a research methodology workshop for the University 

of Telecom faculty. 

The University of Michigan-Dearborn College of Business TSM, Madurai. July, 2021 Student exchange program TSM Students

The University of Wisconsin-Milwaukee TSM, Madurai. Nov, 2021 Student exchange program TSM Students

Makers Cart (The Yellow Bag), Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students Students have carried our several live projects with makers cart

RG Food Products, Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students Students have carried our several live projects with RG food products

Ruby Food Products Pvt Ltd, Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students

Students have carried our several live projects. They have also carried out a 

market research study for Ruby foods pvt ltd. Recently students of TSM 

coordinated a case study contest. A case study developed in collaboration 

with Ruby Foods was used in the contest.

Shapers Studios, Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students Students have carried our several live projects with shapers studio

SVS Foods, Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students Students have done live projects and summer internsips with SVS Foods 

Yaadhum, Madurai TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students
TSM Students Students have carried our several live projects with Yaadhum

SPIC TSM, Madurai. 2021
Industrial Training and Visits, Guest Lectures, Placement of Trained 

Students

TSM Students, SPIC 

Employees

TSM has offered several MDP progamme for SPIC. Further, SPIC has given 

summer internship for TSM students and delivered 'Professional Interaction' 

sessions. 

The University Technology, Brunei
TSM, Madurai. Mar, 2022

Ph.D. Supervisor Exchanges as per Expertise, Faculty exchange for 

teaching – Activity Initiated, Research Scholar Exchange, MBA & 

PGDM students Exchange program, Research Visit – Short Term, 

Organizing joint workshop and conferences, Joint Research 

publications, Support for Research publications in terms of 

Mentoring

TSM Students, 

Research Scholars & 

Faculties

1. Dr. M. Selvalakshmi, Principal, TSM is acting as a resource person and 

delivering a course on services marketing for the The University Technology, 

Brunei Students.

3.7.2 Number of functional MoUs with institutions of national, international importance, other universities,  industries,  corporate houses etc. during the last five years (only functional MoUs with ongoing activities to be considered)(10)



 

 

 

 

 

 

 

 

 

 

Rural Immersion Programme 

for 

University of Peradeniya 

offered by 

Thiagarajar School of Management 

 

 

 

 

 



Thiagarajar School of Management (TSM) 
Madurai-625005 

 

TSM EVENT DOCUMENTATION FORM 
1 Name of the event Rural Immersion Programme in 

India- 2019  

With emphasis on social 

Entrepreneurship  

For students of University of 

Peradeniya, Sri Lanka 

2 Date(s)/Time 18th August to 28th August 2019 

3 Venue TSM + Other Places in and around 

Madurai 

4 Main faculty coordinator (s) Dr. N. Manjula 

Prof. J. Ramesh Kumar 

5 No of participants 16+1 Faculty 

  

1. Ms. Viraji Wathsala (Faculty) 

2. S. Hashani Silva 

3. KLP Anthani Perera 

4. C Yogarajah 

5. Shafna Abdul Majeed 

6. Oshadee S Ginthota Kapuge 

7. Indunil PD Ebawala 

Pitiyalage 

8. A Muzni Abdul Munaf 

9. R.P.A.Dilrukshi 

10. H.M.U.T.Obesekara 

11. P.L.V.N.Cooray  

12. M.G.O.S.Thilakarathne 

13. I.Saruthya Croos  

14. S.Shakirthyah 

15. K.S.U Fernando 

16. T.I.G. Prabashwari. 

17. P.A.N.K.Jayakody 

 

6 Short profile(s) of the resource person(s) and/or speaker(s) 

6.1 Name(s)  

 

6.2 Organisation  

6.3 Position/Designation  

6.4 Other details, if any  

7 Event highlights 

  

Rural Development is an overriding agenda for a country like India which has 65 

percentage of its population living in rural areas and where agriculture contributes to 

nearly one fifth of the Gross Domestic Product. Understanding the rural economy, role of 

local institutions and rural life in general is important for a management student and hence 

many of the management schools have incorporated rural immersion modules in their 



2 
 

curriculum. The immersion programme of Thiagarajar School of Management, Madurai – 

the Development Immersion Programme (DIP) was instituted as a platform to give 

students first hand exposure to rural life and livelihoods. The first year PGDM and MBA 

students attend the DIP module. The objective is to provide students an opportunity to 

interact with rural populace thereby exposing them to their lifestyle, values, social 

structure, institutions and economy. The immersion programme will help them identify 

real life problems in the rural world and come up with solutions for the same.  

The expected outcomes of the Rural Immersion Programme are:  

- Students understand rural communities, their lifestyle, livelihoods, economy and 

institutions  

- Students identity challenges in the local economy and identify business solutions that 

could help the local communities to overcome these issues  

- Participants understand the concepts of social entrepreneurship and are able to come up 

with business ideas for solving rural development issues.  

- The students are expected to become more socially responsible and are motivated to 

contribute to the well-being of the larger society. 

8 Photographs 

  

 
 

 

 
 

 
Arrival to TSM om 18.08.2019 
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Inaugural Programme – 19.08.2019 
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Session by Mr. Rajkumar – payAgri on 19.08.2019 
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Madurai Flower market Visit – 23.09.2019 

 

 

 

  

Gandhigram trust – 22.08.2019 
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IIDPT, Tanjore – 23.08.2019 

 

 

 

  
Indo – Israel research Centre, Kannivadi – 24.08.2019 
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Integrated farmer – Kannivadi – 25.08.2019 
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Grape Farm connected to payAgri – 26.08.2019 

 

 

 

  

Cardamom Grading – 26.08.2019 

 

 

9 Other comments, if any  
 

 

 

10 Name of the faculty filing this report Dr. N. Manjula 

Prof. J. Ramesh Kumar 

11 Faculty filing this report  

 

12 Date of filing this report 16.09.2019 



Rural Immersion Programme in India- 2019 

With emphasis on social Entrepreneurship 

For students of University of Peradeniya, Sri Lanka 

Program Schedule 

18th August, 2019 – 28th August, 2019 

Date Program 

18.08.2019 Arrival @ 3.30 pm – Madurai Pickup 

19.08.2019 Inaugural Function @ 

10.00am – 10.30 am 

Seminar Hall 1 

Group photo 10.30 

am to 10.45 am 
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11.00 am to 12.30 pm – 

Session by  

Mr. Raj Kumar  

Agri Value Chain 

Entrepreneur 

 Payagri 1
2
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2.00 pm to 3.15 pm 

– Persuasion Skills 

Dr.M.Selvalakshmi 
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3.30 pm to 4.45 

pm – Team 

building 

Dr.P.Mutharasi 

20.08.2019 7.00 am to 9.30 am  

Meenakshi Amman 

Temple Visit 

9.30 am to 10.30 am - 

Breakfast  SPIC Unit visit - Tuticorin 

21.08.2019 10.00 pm to 11.15 pm - Digital marketing  

Dr. B. Janarthanan 
1
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Simulation Games – 

11.30 am to 12.45 

am 

Dr.M.Balaji 

1
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2.00 pm to 4 pm case 

study preparation  

Case Study – ITC 

E-choupal – 4.00 

am to 5.15 pm 

Dr. Prasantha 

Chopdar 

22.08.2019 Visit to Gandhigram University – MSSRF – Start from TSM @     8.30 am Discussion with NABARD Manager, Dindigul 

23.08.2019 Visit to IIFPT – Tanjore – Start from TSM @ 4.30 am 
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24.08.2019 Visit to Kannivadi – MSSRF – Start from TSM @ 8.00 am 

25.08.2019 Visit to Kannivadi – MSSRF – Start from TSM @ 8.00 am 

26.08.2019 Visit to Payagri – Theni – Start from TSM @ 8.00 am 

27.08.2019 
Students Presentation & Valedictory 9.30 am to 11.30 

am 

1
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Local site visit and Purchase 

28.08.2019 Departure - Start from TSM @ 10.00 am 

 

 
 

 
 

 

 
 

 
 

 
 

 

 
 

 
 

 

 
 

 



PROPOSAL 
  
 

Rural Immersion Programme in India- 2019 
With emphasis on social Entrepreneurship 

For students of University of Peradeniya, Sri Lanka 

A Proposal 

Submitted by: 
Thiagarajar School of Management 

Madurai 
Tamil Nadu, India 

Contact details: 

Dr.N. Manjula (Associate Professor, TSM) 
0452 2484099/98946 56546 

manjulan@tsm.ac.in 

Partner with: 
Agribusiness Centre, Faculty of Agriculture 

University of Peradeniya 

Peradeniya, Sri Lanka 
Contact details: 

Dr.Dilini Hemachandra 
+94771112249/+94750786555 

dilinisp@gmail.com 2 
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1. Introduction  

Rural Development is an overriding agenda for a country like India which has 65 percentage of its 

population living in rural areas and where agriculture contributes to nearly one fifth of the Gross 

Domestic Product. Understanding the rural economy, role of local institutions and rural life in 

general is important for a management student and hence many of the management schools have 

incorporated rural immersion modules in their curriculum. The immersion programme of 

Thiagarajar School of Management, Madurai – the Development Immersion Programme (DIP) was 

instituted as a platform to give students first hand exposure to rural life and livelihoods. The first 

year PGDM and MBA students attend the DIP module. The objective is to provide students an 

opportunity to interact with rural populace thereby exposing them to their lifestyle, values, social 

structure, institutions and economy. The immersion programme will help them identify real life 

problems in the rural world and come up with solutions for the same.  

The expected outcomes of the Rural Immersion Programme are:  

- Students understand rural communities, their lifestyle, livelihoods, economy and 

institutions  

- Students identity challenges in the local economy and identify business solutions that could help 

the local communities to overcome these issues  

- Participants understand the concepts of social entrepreneurship and are able to come up with 

business ideas for solving rural development issues.  

- The students are expected to become more socially responsible and are motivated to contribute to 

the well being of the larger society.  

2. About Thiagarajar School of Management and Rural Immersion Programme  

Thiagarajar School of Management is one such B-School which not just focuses on educating the 

students on the business and management tactics but also enhances the students to be a socially 

responsible citizen which is of importance to our society. Every student at TSM is instilled with a 

thought of serving the society in some or other way and TSM creates many platforms to achieve 

this. No wonder, TSM gives weightage to this program as any other normal courses in the 

curriculum.  

Rural Immersion Program is organized for the I year PGDM and MBA students, in association with 

an Alumnus from IIM-A. The students are put into a rural learning during the first week of January 

for PGDM and first week of February for MBA.  
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The course designers of TSM are very conscious that learning should not be confined only to class 

rooms. RIP is a well-structured program where students work in teams to come up with successful 

business plan. The program's agenda is to groom the student's entrepreneurial abilities and give 

them a glimpse of how business models are created. The program focuses on social 

entrepreneurship where students are taken to various rural business unit.  

The students are divided into heterogeneous groups and are allotted rural areas and a specific 

working community. The objective of the visit was to inculcate social entrepreneurship training. 

The team members are taught to propose a social entrepreneurship business plan embodying the 

necessity elements of a original plan. The stay at villages enlightens many students to understand 

how the society around us still lives with a poverty driven condition  

The concept of becoming a social entrepreneur was the core take away. As business students, 

creating business models out of the social problems was brought to us as a niche area. Social 

business models not only cater to the concerned, but also to the society.  

The students present their learning before an elite jury. Rural Immersion Program serves as a great 

platform in making them understand the concern areas.  

This program is a carefully planned part of the curriculum that imparts confidence to students in 

entrepreneurship.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

3. Development, Social Entrepreneurship and Management Education:  
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India still lives in its rural areas, and the village is the back bone of the country. Rural development 

and diversification of rural livelihoods is hence important to ensure overall improvement of the 

countries economic indicators and a more equitable development. Rural/  

social entrepreneurship can be considered one of the solutions to reduce poverty, migration, 

economic disparity, unemployment and develop rural areas and backward regions. Social 

entrepreneurship is the attempt to draw upon business techniques to find solutions to social 

problems. The key differentiators for social entrepreneurship as against regular enterprises is 

discussed in the article on “Social Entrepreneurship: The Case for Definition” by Roger L. Martin 

& Sally Osberg 1 . According to them, the value proposition for an entrepreneur revolves around 

markets and is designed to create financial profits which are essential to the sustainability of the 

enterprise. Social entrepreneur aims for value in the form of large-scale, transformational benefit 

that accrues either to a significant segment of society or to society at large. A social enterprise 

targets an underserved, neglected, or highly disadvantaged population that lacks the financial means 

or political clout to achieve the transformative benefit on its own. Social enterprises certainly 

generate income, but what distinguishes social enterprises is primacy given to social benefits. This 

programme is designed to sensitise students on the needs and issues in rural areas, and the 

opportunities as well. The orientation to social entrepreneurship will help them to use their skills in 

management for entrepreneurial pursuit of social impact.  

4. Rural immersion Vs Academic Learning  

Rural immersion facilitates experiential learning. Experiential learning is the process of learning 

through experience, reflection and doing.  

Experiential learning premises itself on the immersion of the learner in actual life experience and 

engaging with the milieu of practice; the opportunity to reflect by herself/ himself as well as receive 

observations and feedback from peers, mentors, supervisors and members of the milieu itself.  

It is distinct from other learning processes since the learner plays a more active role. Academic 

learning facilitates learning through more abstract, classroom-based techniques, whereas 

experiential learning actively involves the learner in a concrete experience, and hence has more 

involvement and ownership from the learner.  

5. The Structure of the proposed module  

15 candidates along with a professor are expected to participate in this programme. The duration of 

the programme will be 10 days tentatively from 22nd July to 31st July, 2019. The course module 

will have the following elements:  

1. Case study on rural/ social entrepreneurship  

2. Guest Lectures  

3. Field visits to understand local issues or business opportunities  

4. Identification of solution and developing the same into a Management case study. 5  
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TENTATIVE 

PROGRAM 

SCHEDULE 

Day/date  

8:30-10:15  10:30-12:30  12:30-1:30  1:30-3:30  3:30-5:30  

Day 0  Arrival  

Day1  Issuing of 

Welcome Kit 

&  

Inauguration  

Campus walk 

and Library 

orientation/IT 

facilities in 

campus  

Lunch  Understandin

g the 

subsistence 

markets-The 

Indian Rural 

scenario  

Rural Case 

study – An 

orientation  

Day2  Visit to SPIC Tuticorin /Guest Lecture  

Day 3  Trekking to Keelakuyilkudi  Presentation of the cases  

Day 4  Kannivadi farmer producer organisation and 

women milk producer  

organisation visit and discussion regarding the 

role of marketing in farmers  

produce  

Day 5  Kannivadi- Bio inputs production center run 

by women and organic farming  

farmers field visit  

Day 6  Enterprises unit visit at Gandhigram 

University  

Day 7  Visit Agri based industrial units – Value added 

products near Dindigul  

Day 8  Kodaikanal farmers field visit (or) Agriculture 

industry or meeting with  

NABARD Manager , Dept Agri marketing , 

Govt of Tamil Nadu.  

Day 9  Visit to Aravind Eye Care Hospital / Team 

work – Documentary film making  

Day 10  Documentary Presentation-Learning 

Outcomes- Programme Valediction / Sight 

seeing ( Meenakshi Temple) and shopping.  

Day 11  Departure  

 



 

 

 
 

 

 

Faculty Exchange Programme 

between 

Saito University 

and 

Thiagarajar School of Management 

 

 

 

 

 



Faculty Exchange Programme 

Thiagarajar School of Management – Saito University 

Photos from Top 

1. TSM Faculty with Saito University Professors – Left to right – 4th Dr. N. Manjula, 6th Dr. 

Goutam Sutar, 7th Dr. M. Selvalakshmi, 9th Dr. Krantiraditya Dhalmahapatra 

2. Faculty introduction meeting 

3. Session by Dr. Krantiraditya Dhalmahapatra 

 



 

 

 

 

 

Faculty Development Programmes 

UNIVERSITI OF TELEKOM SDN BHD 

(Multimedia University) 

and 

Thiagarajar School of Management 

 

 

 

 

 

 



 
 

 

 

 

 

 

Hands-on online Workshop on Data Analysis using NViVO   

19th and 20th June 2020 

at 

Thiagarajar School of Management, Madurai 
 

 
 

Resource Person 

 
Ts. Dr. Magiswary  A/P Dorasamy 
Deputy Dean (Research and Innovation) 
Senior Lecturer  
Faculty of Management  
Multimedia University,  
Malaysia.  



Hands-on online Workshop on Data Analysis using NViVO 

19th and 20th June 2020. 

Venue: Thiagarajar School of Management, Madurai. 

 
The Workshop has been designed to provide an opportunity for Management teachers to acquaint 

themselves with recent developments in qualitative analysis. This program is intended to introduce 

and update participant‘s skill in qualitative analysis such as content analysis, sentiment analysis, 

writing systematic literature review papers etc. The workshop seeks to strengthen the professional 

and academic effectiveness of the participants with structured inputs on recent developments in 

qualitative research methods. 

 
Course Deliverables 

 

• Provide an overview of qualitative research, concepts, framework and conducting qualitative 

studies. 

• Import data into Nvivo, sort and categorize the data into categories assign attributes and values 

for further analysis. 

• Conduct initial inspection of the data and prepare for data analysis procedures 

• Identifying themes, topics and ideas from the data collected 



 

 

 
 

 

 
 

 
 

 

 
 

 
 

 

 
 

 
 

 
 
 

Resource Faculty Profile 



Ts. Dr. Magiswary  A/P Dorasamy 
 

          

 

Dr. Magis received her PhD from Multimedia University, Malaysia in the year 2013 under the 

supervision of Prof. Dr. Murali Raman, MMU. Her PhD research was in the area of Information 

Systems for Disaster Management. Currently, she is a Deputy Dean (Research and Innovation), a 

Senior Lecturer in the Faculty of Management. To date, she has had a distinguished corporate 

career and academia career spanning over 23 years. She has also obtained several national 

research grants, awards, and copyrights in the area of information systems for disaster 

management, knowledge management systems and has published extensively in international 

journals and conference proceedings. She is also a member of Association of Information Systems 

(AIS), Malaysian Association of Information Systems (Life Member), Qualitative Research 

Association of Malaysia (QRAM - Life member) and Association for Information Systems for Crisis 

Response and Management (ISCRAM). She is also known for her NVivo analytical software hands-

on training, action research, and qualitative research method. Thus far, she has written 2 books on 

an easy guide to use NVivo.  Her specific area of expertise is Management Information System 

(MIS) especially on  IS success factors, adoption of technology, knowledge management systems, 

IT and disaster management, cybersecurity, IR4.0 education eco-system, and IT innovation. 

iCEMAS, an integrated community emergency management, and awareness system, a prototype 

developed as one of her PhD output was selected as top 10 finalists in National Innovation Award 

2013 (Malaysia) for service category, and top 3 finalists at the APICTA Award 2015 for Best e-

Government Solution category. In the year 2019, along with Prof Murali Raman, she won the best 

Knowledge Management and Intellectual Capital Excellence Award at the 20th European Knowledge 

Management Conference in Lisbon, Portugal. She also received Highly commended Finalist for 

National Outstanding Educator Award 2019 from Private Education Cooperative of Malaysia. 



List of Participants 
 
 

Sl. 
No 
. 

Name Academic 
Qualification 

Institute Email id Phone 
number 

1 Mr. BIJOY Research Scholar MKU, Madurai  jagathbijoy@gmail.com 9846241666 

2 Dr. Vijaya Vardhan 
Manchala Research Scholar Osmania University 

vardhan.manchala@gmail.co
m 8098032392 

3 Dr. Gladys S Faculty Fellow IIM KOZHIKODE gladys@iimk.ac.in 7845653990 
4 

Dr. Hema Verma Assistant Professor 
MJP Rohilkhand 
University, Bareilly verhema@gmail.com 9412401350 

5 

Prof. LINDA C Research Scholar 
Manonmaniam 
Sundaranar University sahayalinda2008@gmail.com 9487982623 

6 

Prof. M.Prabaharan Research Scholar 
Madurai Kamaraj 
University prabaharmp@gmail.com  9940534627 

7 Dr. Nivethitha Santhanam Assistant Professor NIT Tiruchirappalli  nivetha.san@gmail.com 9344546699 

8 

Mr. S.Balamurugan  Research Scholar 
Madurai Kamaraj 
University  balaseeni.65@gmail.com  8838405754 

9 Mr. Shankar Sundaram EFPM XLRI squify03@gmail.com 9841073882 

10 

Dr. Shilpi Jha Assistant Professor 
Jagan Institute of 
Management Studies Shilpi.krsna1@gmail.com 9891138456 

11 

Prof. V.M.Sangeetha Research Scholar MS University,Tirunelveli 
sangeethascholarmsu@gmail.
com 9894274926 

12 
Dr. Balaji Subramanian Associate Professor 

Thiagarajar School of 
Management balajisubramanian@tsm.ac.in 9074720576 

13 

Dr. Bharat Singh Patel Assistant Professor 
Thiagarajar School of 
Management bharatsinghpatel@tsm.ac.in 8765056603 

14 

Dr. Goutam Sutar Assistant Professor 
Thiagarajar School of 
Management goutamsutar@tsm.ac.in 9786194449 

15 

Dr. M. Balaji Assistant Professor 
Thiagarajar School of 
Management balajim@tsm.ac.in 9994110107 

16 

Dr. Nataraj Assistant Professor 
Thiagarajar School of 
Management bnataraj@tsm.ac.in 9940920916 

17 

Dr. Manjula Nagarajan Associate Professor 
Thiagarajar School of 
Management manjulan@tsm.ac.in 9894656546 

18 
Dr. Mutharasi P Assistant Professor 

Thiagarajar School of 
Management mutharasi@tsm.ac.in 9443881445 

19 

Dr. Nalini G S Assistant Professor 
Thiagarajar School of 
Management nalini@tsm.ac.in 9952109753 

20 

Dr. Prasanta Chopdar Assistant Professor 
Thiagarajar School of 
Management prasanta@tsm.ac.in 9337296954 

21 

Prof. J. Ramesh kumar Assistant Professor 
Thiagarajar School of 
Management rameshkumarj@tsm.ac.in 8667492967 

22 

Ms. Renuka Subbaraj 
Programme 
Executive 

Thiagarajar School of 
Management subbaraj.renuka@gmail.com 9994095402 

23 

Dr. Selvalakshmi M Professor 
Thiagarajar School of 
Management selvalakshmi@tsm.ac.in 9843351013 

24 

Prof. Shruti.R Assistant Professor 
Thiagarajar School of 
Management shrutir@tsm.ac.in 9940791300 

25 Dr. Sivapragasam 
Panneerselvam Assistant Professor 

Thiagarajar School of 
Management sivapragasam@tsm.ac.in 9884348588 

26 

Dr. V. Senthil Associate Professor 
Thiagarajar School of 
Management senthil@tsm.ac.in 9894505082 



BRIEF SUMMARY REPORT 
 

Hands-on online Workshop on "Data Analysis using NViVO" 
 

 

Convener Name Dr. Selvalakshmi M 

Program Title Hands-on online Workshop on "Data Analysis using 

NViVO" 
Date 19-Jun-2020 to 20-Jun-2018 

Number of participants Total Number of Participants: 26 

Participants from other State – 6 (23%) 
Participants from other Institutes –  5 (19 %) 

Program Theme NVivo helps in harvesting more insigh from qualitative and 
mixed methods data. It can handle data in the form of text, 
audio, video, emails, images, spreadsheets, online surveys, 
web content and social media. the end of this Workshop, you 
will have the knowledge to set up a literature review in NVivo 
and begin to work with your information. At the end of the 
workshop you will be able to use NVivo to organize your 
content and begin to identify themes, topics or ideas. 

Program Report The workshop was organized online and the participants were 

requested join in zoom platform which was communicated with 

them earlier. The institute made sure that the participants got 

the study materials and program software installed few days 

ago. There was a test meeting conducted to verify the 

connections, software and to check the participant’s 

comfortness in using the platform. 

The program was commenced on June 19, 20120 at 9:30am 

with Director Dr. Murali Sambasivan introducing the resource 

person Ts. Dr. Magiswary A/P Dorasamy.  

The sessions were designed carefully to give theoretical 

concepts and hands-on sessions for all the participants. To 

ensure a better delivery the number of participants were 

limited to 25. The workshop was focused on qualitative 

analysis; hence it started with the fundamentals of qualitative 

analysis. The various topics covered are, constant comparison 

analysis, Keywords in context, word count, content analysis, 

domain analysis, Taxonomy analysis, Thematic analysis and 

sentimental analysis.   The participants received the program 

very well and gave positive feedback. Many of them 

commented that they look forward for such sessions in future. 

The program came to an end on June 20, 2020 by 6pm. The 

participant certificates were mailed to the participants.  



 

Participants Feedback 

 

Major strengths of the workshop 
1 Energetic Instructor (4) 

2 Touched upon the basic concepts very clearly and thoroughly (3) 

3 Explored all the aspects/functions of the software. (5) 

4 NVivo is an important tool for researchers and delivery by Dr. Magis. Energy Personified to 
its best. 

5 Arrangement and assimilation of Literature Review, Interviews 

6 Expertise trainer, Good level of practice through online 

 

While most of the participants did not find any weakness, many participants felt 

that the workshop should be extended for one or two days more to 

accommodate complete literature review using NViVO. The major feedbacks are 

as follows. 

 

Major weaknesses/missing elements of the Workshop 
1 No notable missing elements (8) 

2 Missed the live interaction 

3 Focus on applications of the tool in publication perspectives - how to extract the results  
and incorporate in methodology; details on sentiment analysis, applications of auto coding  

4 Data analysis or methodological approach to qualitative research was not met 

5 Time is a deterrent. NVivo training can be effectively done as a 5-day training with more 
hands-on experience. 

6 Technical errors consumes more time 

7 Could have explained more on the literature reviews 

8 It was felt difficult to listen continuously 7 (exclude lunch) hours sitting with a laptop. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Did the workshop meet your expectations 

 



 

Event – Photos 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

UNIVERSITI OF TELEKOM SDN BHD 

30th June 2020 – Dr Kandappan Balasubramanian 

 

 

 

 



 

 

 

 

 

 

 

 

 



10th July 2022 – Dr Charles Sharma Naidu 

 

 



11th August 2020 - Augmented Reality in Education 
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Makers Cart (The Yellow Bag), 

Madurai 

for 
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MakersCarl 
TheYellowBag 

Date: 11 10 201 

To, 

Anjana N, 
Batch PGDM (2021-2023) 

Thiagarajar School of Management 

This is to certify that Anjana N, has successfully completed hisher internship wth Marers Can 

during the period from september 10. 2021 to october 4, 2021 

During the period, she handiled the Lead Generation process, staring from Contert Creaticn 
Prospect identification to Social Media Campaigns. His/Her work was effetive and results 
were commendable. 

During the course of internship. Anjana N has shown great amount of responsibilty, sncert 
and a genuine willingness to learn and zeal to take on new assignments & challenges 

We wish her all the very best for her future. 

With regards, 

å.Comani 

S.Gomani Rajan 

Chief Executive Officer 

Registered Address: 5/1640 First Floor Vinayagar First Street. Sadashivanagar Madura 625020. TN 

Communication Address: #38, Madichiyam Middle Street, Madichiyam. Madurai 625020. ami Nadu india 
Ph:+91 7339252770 (Sales)/ +91 6384869639 (Delivery) |+91 6384869638 (PAOO 

vanakkam@theyellowbag org | www.makerscart in GST 33AJYPG5531H121 





 

 

 

 

 

Case Study Competition 

organized by 

Thiagarajar School of Management 

in collaboration with 

Ruby Foods Pvt. Ltd. 

 

 

 

 

 

 



  

 

IMPERIUM’22 

IMPERIUM’22 is a case study competition conducted by the Candhai Club the marketing club 

of Thiagarajar School of Management. The competition was hosted through Unstop Platform and 

was open to Undergraduate students and MBA students throughout India with a team size of 1-3 

members. Multiple rounds were conducted to test the participants.  

The case study was a real problem faced by Ruby Food Products Pvt ltd. The Managing partner 

of Ruby Foods Pvt Ltd – Mr. Aswath Sampath and Dr. Natraj – Assistant Professor, Chairperson 

MDP of Thiagarajar School of Management were the panelists for the case study competition. 

Student Coordinators of the event are Abisheha Priyan S K and Karthick DG from II PGDM. 

Special thanks to Dr. Manjula N for constant support and help by connecting to the Ruby Food 

Products Pvt Ltd 

Date – 24th September 2022 – 26th September 2022  

Number of teams registered – 605  

Round 1 – Marketing quiz - 48 teams participated, and 25 students were shortlisted 

Round 2 - Submission of Solutions to the Case – From 25 teams, 7 teams were shortlisted for final 

round.  

Round 3 – Presentation of the Case Solutions to the panelists.  

Participants of Round 3  

Team Name  College  

Ankush  SRCC, Delhi 

Recreators SRCC, Delhi 

BFH TAPMI, Manipal 

Hustlers New Delhi Institute of Management 

Aura IIM Calcutta 

Trust SSCBS, DU Delhi 

Resilient Kirorimal College, Delhi 

Team Trust from SSCBS, DU, Delhi emerged as winner and won a cash prize of Rs.4000 and 

Team Aura from IIM, Calcutta emerged as runners and won a cash prize of Rs. 2500.   

Event link - https://thiagarajarschool-

my.sharepoint.com/:v:/g/personal/sundarganeshb_tsm_ac_in/EY4_nmz3F0tCgZa7bTIQzC0BBO

Yz8g1J_iNudWfR2j-DTA?e=yTybfb 

https://thiagarajarschool-my.sharepoint.com/:v:/g/personal/sundarganeshb_tsm_ac_in/EY4_nmz3F0tCgZa7bTIQzC0BBOYz8g1J_iNudWfR2j-DTA?e=yTybfb
https://thiagarajarschool-my.sharepoint.com/:v:/g/personal/sundarganeshb_tsm_ac_in/EY4_nmz3F0tCgZa7bTIQzC0BBOYz8g1J_iNudWfR2j-DTA?e=yTybfb
https://thiagarajarschool-my.sharepoint.com/:v:/g/personal/sundarganeshb_tsm_ac_in/EY4_nmz3F0tCgZa7bTIQzC0BBOYz8g1J_iNudWfR2j-DTA?e=yTybfb


 

Hosted in Unstop Platform 

 

 

Promotions through Instagram 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Photos from the event 

 

 

 



 

 

 

 

 

 

 

 



Feedback from Finalists 

 

 



 

 

Other Suggestions 

• Conduct it offline :') 

• There could be more interesting case study and slots could have given in advance  

• The arrangements were nice, however we think it would be more cordial to invest 10-15 

minutes for each presentation 

• Overall, the experience, for our team, was absolutely amazing. However, if there still is a 

scope for suggestion then we would say that the time given to solve the case could have 

been a little more, considering the usual time taken for such competitions.  

• Overall very smooth experience 
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Live Projects  

offered by 

SVS Foods 

 Madurai 

for 

Thiagarajar School of Management 
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TSM – SVS
LIVE PROJECT

INDUSTRY MENTOR                                 

Mr. S. V. Suraj Sundara Shankar, M.B.A,

Managing Partner,

SVS Foods.

TEAM MEMBERS
1. M Deepak Kumar.
2. J.A Gangadharan.
3. R Harshitha.
4. D Nikil Ram.
5. P Pavithra.
6. M Sarvamangala Swarubini.
7. M Senthil Kumar.
8. R Shivani.
9. A Syed Ibrahim.
10. S Vaishnavi.
11. R Yogeshwaran.



COMPANY PROFILE

• SVS is one of the leading wholesale manufacturer and distributor of Flours in Madurai.

• SVS entered into manufacturing of flour products in 1934 and are celebrating 86 successful years.

• SVS has the latest and superior semi-automatic and fully automatic machines for manufacturing, 

processing, and packaging.

• Customers: More than 2,00,000 customers 

• Sales: 15,000 Tonnes per year

• SVS is planning to expand their market share pan India and venture aggressively into global market as 

well.



INDUSTRY BACKGROUND PLAYERS / KEY 
OPERATING VARIABLES

➢ Finance:

Turnover is around 30 crores per year.

➢ Customers:

The major customers of SVS are households, tea shops, major hotels.

➢ Markets:

SVS foods has a huge customer base, in and around Madurai (South Tamil Nadu) and Puducherry.

➢ Competitors:

Anil, Aachi, RMP,Madura ,Aashirvaad aata etc and retailers having their own brand made at home.

➢ Production Capacity :

Teppakulam plant production is 28 tonnes per day.



PROBLEMS ADDRESSED

• To find out the Difficulties and Problems by conducting Retailer and Consumer study. 

• The products were not available in the E- Grocery sites or can be procured through online stores. 

• To find out the scope for introducing a new product in the health mix powder segment.



OBJECTIVE OF THE STUDY

• To understand the retailer and consumer purchasing behavior after the Covid-19 pandemic.

• To find out the potential market for health mix in the nutritional food powder segment.

• To develop and initiate online presence for buying SVS food products through online shopping site.



PROGRESS

• Retailer Market Survey

• New Product Survey

• Consumer Survey

• Web store development.



ANALYSIS

Market Survey

❑Areas Visited:

1. East Masi Street

2. Munichalai

3. Nelpettai

4. Townhall road

5. Simmakal

❑Number of Shops Visited:

➢ 30

❑Difficulties Faced:

✓ Some retailers were not willing to point out the negative factors of SVS due to good will.

✓ Store owners not willing to give information during working hours.

✓ Since the owners purchase the goods for hotels and tea stalls the keepers were not aware of the products they use.

✓ Due to  covid-19 restriction many shop owners were hesitate to allow us and shops were closed during weekends was 

a challenging part.



MARKET SURVEY

FEEDBACK RECEIVED FROM RETAILERS

➢Good in quality

➢Trust worthy

➢Highly preferable 

➢Well known brand

➢Frequent field study

➢Legacy

➢ Credit based framework 

➢ Pre stocking

➢ Low margin

➢ Demanding for wholesale price



WEBSTORE DEVELOPMENT

• To give SVS customer the convenience of shopping at home and to ensure time does not act as a barrier. 

• As SVS already outsourced an agency to maintain their website, Instagram, Facebook we decided to 

develop an E- Commerce gateway that SVS previously had lacked. 

• We created a webstore portfolio for SVS foods from a third-party provider called sharemystore and 

integrated with the seller’s contact details which provides information about the buyer’s details.



Snap Shot of Product Portfolio in Sharemystore

webapp  

Snap Shot of Product linemix in Sharemystore

webapp  



GENERATED QR CODE AND WHATSAPP
PUSH NOTIFICATIONS



ADVANTAGES OF ONLINE PRESENCE 

• Allow direct personalized communication with your customers.

• Webstore can also improve customer loyalty and retention. 

• Can clear the queries of customers like asking about the quantity and price of each product which is not 
available in their Instagram and Facebook even on their website too.

• Customer can Get detailed information of the product.  

• Customer will receive SMS regarding their order in each step (placing, accepting, shipping, delivery) 
which enables them to track their order.

• Customers can find the purchase link in Instagram post, Facebook and also can be received from the 

company personally through WhatsApp to enable them shopping online.

• Access to Customer information (Mobile No and Address).



PROGRESS ANALYSIS FOR NEW PRODUCT SURVEY

Market Dominators for Health Mix Powder



PROGRESS ANALYSIS FOR NEW PRODUCT SURVEY

• Nearly 66% of people know about the health benefits of consuming health mix powder.

• The age of the sample population we collected is majorly from the age group of 20-30 who consume health 

mix.

• Most of the respondents who consume health mix prefer it to have it in the Morning time.

• Nearly 80% of people prefer to have the health mix with the shelf life of more than 1 month.

• The additional finding from the respondents were nearly 75% of persons who consume health mix were 

preferring health mix with Dry fruits &Nuts followed by persons who prefer Millets and cereals.

• The market for health mix is mainly dominated by Manaa, Aachi and Ramana’s by these 3 brands and right 

product positioning is needed to make SVS health mix to standout in this saturated market. 



PROGRESS ANALYSIS FOR  SVS CONSUMER SURVEY

• Consumer preferences were high for Gram, Wheat, Rice and Ragi flours.

• Consumption pattern of SVS foods are not in daily basis. There are consumed weekly, 

or occasionally.

• Most of the  consumers have their personal preferences  by default as SVS food 

products.

• Most of the recommendations for the usage of SVS food products are from family and 

friends of the current consumers.

• From the survey, we came to know that consumers are satisfied for the quality at the 

price they offer for SVS products.



CONSUMER RECOMMENDATIONS:

• Millets Flour can be introduced in small 

sachets(Quantity).

• Certain Food packaging can be introduced in plastic 

Zip Lock.





THANK YOU
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SPIC 
Nourishing growth 

Date: 29.07.2022 

CERTIFICATE 

MBA HR, student Second year certify that Aarthyshree R, studying This s 

Internship Training has undergone School Of Management,Madurai of Thiagaraja 

in M/s. Southern Petrochemical Industries Corporation Ltd, SPIC Nagar, Tuticorin. 

Internship Training detals are as furnished below: 
INTERNSHIP TRAINING 1) Type of Training Imparted 

01.06.2022 to 29.07.2022 2) Period of Institutional Training 

HR DEPARTMENT 3) Allotment of Department 

GOOD 4) Conduct & Character 

GOOD 5) Performance during Training 

REGULAR 6) Attendance during Training 

ING C AIN 

/tuTICORIN 628 005 
411| NAGA R.a 

R. Ramkumar 
Joint Manager - Training & Development 

Southern Petrochemical Industries Corporation Limited 
(CIN: L11101TN1969PLCO05778) 

Factory: SPIC Nagar, Muthiahpuram Post, Tuticorin 628 005 Tamilnadu. India. 
Phone: +91 (0461) 2355401 Email spiccorp@spic.co.in I www.spic.in 



Ref.: TRG / IPT/ 125/2022                                   Date: 26.04.2022

To:  Aishwarya Lakshmi J
Thiagaraja School Of Management
Madurai

Dear  Aishwarya Lakshmi J

Sub: Permission for Internship Training (Ref:Your Bonofide/email dated on 18.04.2022)

1

2

     

Yours Sincerely.

R. Ramkumar
  Joint Manager – Training & Development

Southern Petrochemical Industries Corporation Ltd,
Muthiapuram Post, Thoothukudi 628005, Tamilnadu, India.

This Internship Training is neither stipendiary nor remunerative. Further, this internship training shall 
not be treated as preliminary training for any official responsibilities or job opportunities or priority 
towards future recruitments in M/S. Southern Petrochemical Industries Corporation Ltd,.

LETTER OF PERMISSION

This has reference to your application. Your request for undergoing Internship in M/S Southern Petrochemical 
Industries Corporation Ltd, has been granted from 01.06.2022 to 31.07.2022.

Students should adhere to rules & regulations as per the enclosure and strictly follow the terms and
conditions listed below:

Terms & Conditions

No boarding & lodging arrangement is offered here. However canteen facilities are extended to the 
Internship Trainees for lunch at nominal rates (Rs.20/- per lunch) and Tea / Coffee free of cost, during 
office hours only.





Ref.: TRG / IPT/ 207/2022                                   Date: 01.06.2022

To:  Narmadha Jeyasri R
Thiagaraja School Of Management
Madurai

Dear  Narmadha Jeyasri R

Sub: Permission for Internship Training (Ref:Your Bonofide/email dated on 01.06.2022)

1

2

3

   
    
     

Yours Sincerely.

R. Ramkumar
  Joint Manager – Training & Development

Southern Petrochemical Industries Corporation Ltd
Muthiapuram Post, Thoothukudi 628005, Tamilnadu, India.

The Internship trainee has to pay Training Charges on the commencing date of Training by means of a 
Demand Draft which is to be obtained from any nationalized bank in favor of M/S Greenstar Fertilizers 
Limited, payable at Tuticorin.

LETTER OF PERMISSION

This has reference to your application. Your request for undergoing Internship in M/S Southern Petrochemical 
Industries Corporation Ltd has been granted from 01.06.2022 to 31.07.2022.

Students should adhere to rules & regulations as per the enclosure and strictly follow the terms and
conditions listed below:

Terms & Conditions

No boarding & lodging arrangement is offered here. However canteen facilities are extended to the 
Internship Trainees for lunch at nominal rates (Rs.20/- per lunch) and Tea / Coffee free of cost, during 
office hours only.

This Internship Training is neither stipendiary nor remunerative. Further, this internship training shall 
not be treated as preliminary training for any official responsibilities or job opportunities or priority 
towards future recruitments in M/S. Southern Petrochemical Industries Corporation Ltd.



SPIC 
Nourishing growth 

Date: 29.07.2022 

CERTIFICATE 

MBA Operation, student 
This is to certify that Paul Anand S, studying Second 

Thiagaraja School Of Management,Madurai has undergone Internship Training 
of 

in M/s. Southern Petrochemical Industries Corporation Ltd, SPIC Nagar, Tuticorin. 

Internship Training details are as furnished below: 

1) Type of Training Imparted INTERNSHIP TRAINING 

2) Period of Institutional Training 01.06.2022 to 29.07.2022 

3) Allotment of Department AMMONIA PLANT 

GOOD 4) Conduct &Character 

GOOD 5) Performance during Training 

REGULAR 6) Attendance during Training 

9TUTICORIN 628 005 RQa 29 
R. Ramkumar 
Joint Manager - Training & Development 

Southern Petrochemical Industries Corporation Limited 
(CIN: L11101TN1969PLCO05778) 

Factory: SPIC Nagar, Muthiahpuram Post, Tuticorin 628 005 Tamilnadu, India. 

Phone: +91 (0461) 2355401 TEmail spiccorp@spic.co.in www.spic.in 
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Dated this 23 day of January, 2020

I]ETWEEN

sAITo UNIVITRSITY coLLEGE sDN. BHD. (company No.: 171155-T)

ANT)

THIAGARAJAIT SCHOOL OF N{ANAGEMENT, MADURAI, TAMILNADU,
INDIA.

NIEMORANDUM OF UNDEITSTANDING

I'}age I of 8
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ii{i Thrs MEMORANDUIVI OF UNDERSTANDING (hereinafter ref-erred to as "MoU")

r is nrade and entered into this 23 dar of JanLrarv 2020
li-

, Iili'f wEIiN

SAITO UNMRSITY COLLEGE SDN. BHD. (Conrpllnr no. 1711,5-5 T). o1'

No. 18. .lalan 'l'cngah. +6100 l)etaling .lay'a. Sclangor Darul Irhsan. N4allr sil

(hereinalier ref'errcd to collectirell as "s.\lT'O t C") of tlic {lrst part artcl shilli

inclucle its Ian'firt representatives anc] penrittecl assigns of'the other part:.

ANI)

THIAGARA.IAIL SCHOOL OF N'IANAGEMIINT nranagerl b)

MANI C I(AVASAGAM CHA ITITAI}L Ii F() TI N I)ATI ON,



a trtlst constituted as a Pr"rblic CharitableTrust ir-r Inclia having its registerecl acidrcss at p.rnbr,

Swami Nagar,Thirupparankunclrant.MaclLrrni-625005 (hereinaticr. relerrccl to as ,.'fSN{,,). 
a,c1

shall inclLrde its lawful representatives ar-rd permittecl assigns ol'the other part;

(Saito UC and fSM shall hereinalier be ref-errecl to singularly as,,tlre lrarty,,,and c.llecti'elt,as
"the P:rrties").

WHEREAS

1' SAITO UC and TSM uisll to clcvelop a strr-tcturecl proeression pathriav fbr -l-SN1 
stu6epts.

clevelop acadetrlic exchanscs ltncl cc'rolreration in rcachinc rnd lcscarch ip 1irrr6cr.a.cc or'the
aidvanccntent and dissentination of leaming.

2. Both Parties desire to cooperate rvith a \ir.\\ to thc'achiere.llept ol'thcir copllop nirrs. i,
particular rvith regard to the promotion of actir ities relatccl to thc clevelopprcpt alri
expansion of knorvledge the disciplines agreccl. c,.n the basis of'eclLralitr ald plrtual bcretlt.

3' The Parties are dcsiroLls olerrterittg into tlris MoU to cleclarc their rcspcctilc intcrtio.s arcl

to establish a basis o1'co-operatioti attcl collaboration betlvecn thc Parties Lrpop t5c 1c.rls rls

containcd hcrein.

HAVE REACHED AN UNDItRST.{NDING as fbllorvs:

:\ITTICLE I

OB.IIiCTIVE

l-he Partics- sLrb.icct 1o the ternts ol'this \'1oLJ ancl thc larrs. rules. rcgulations arcl ,atiorui
policies fi'om tir-ue to tit'tte in fbrce in cach Partr''s countrr'. ri,illencieavolrr to strengther. pro,lotc
arrd derelop co-operation bctneen thc Perrres c'rn the basis o1'cqualitv and p1-rtr-riil benellt.

AITTICI,i' II

AREAS OF CO]qPIiRATION

l. Each Partr uill- sLrbject to the lau's. rules. rr'slrlations ancl natispll policics tiopr tirrc to

tillle ill 1brce. gorerning the strb.ject nratlL'r in their respcclive coLlntries. encicaroLrr to takc

llecessarY steps to ellcoLlrage zincl pronrotc'co-operation in the fblloriilt(r Arcas:

lu)

tbt

(c)

(dt

(e)

Ut

(s)

academic progranlntes:

executive ancl prof'essional prograntntes:

fi'anchise programnres:

research and development:

student ancl facultl, exchangc

Corporate Social Rcsponsibilitr.: and

atly other areas o1'co-operatiot-t to bt'mutLralll'agrcecl uporr bv thc l)arties.



2.

For the purpose of intpIel-t'tcnting the co-operaticlt-t irt rcspcct o1' an) lt',-.:r: strrt...] iit

paragraph 1, this MoU rvill be sr-rperseded b1'a legalll bincling asrecnrcnt sLrb.iccr ro lcr'1rS

ancl conditions as nrutually agreed Lrpon by thc Parties irrclr-rdins cliiuses on

"confldentiality"', "suspct-rsior-t". "protectiorr of intellectual property rights" ancl

"settlement oldisputc" a.s containeci in Annexure A of this N4oIJ.

ARTICLE III

FINANCIAL ARRANGEM ENTS

1. This MoU will not give rise to any financial obligation by one Par-ty to other.

Each Party will bear its own cost and expenses in relation to this MoU.

ARTICLE IV

EFFLCT OF MEMOTTANDUN{ OI,' UNDITRSTANDrN(;

This MoLi serves ottll'as a record of the Parties' intentions ancl cloes not coustitute or crcatc. linrl

is ttot intettded to constitute or create obligations uncler donrestic or international larv ancl riill nor

gire rise to arl\'legal process ancl riill not be deenrecl to constitLrtc or clcote artr legalll bincling

or cntbrceable obligations. express or intplied.

ARTICLE V

\O AGENCY

\othinc cotttained herein is to b.' constnrccl so as to coustitrrte a.joint ventllre partnership

iorrttal business organization ol arrr kincl betrveen the Parties or so to constitute eithcr Partr

thc' iisc'nt of the otltcr'.

.{IITICLE VI

E\TRY INTO EFFECT AND I)T'RATION

1. This \'IoL-; nill conte into ef-fecl on thc' date of signing and riill renrain in ci'tcrr tirr'.r

period of THREE (3).vears.

2. This MoU n-ray be extended for a firrther period as rlra)/ be agreeci in uritins b1,the

Palt ies"

3. Notwithstanding clause 1 and2 above, either party may, by giving three (3) months'prior

notice to tl-re other party (the "Notice Period"), terminate this MoU without having to give

any reason whatsoever, and uporr expiry of the said notice, this VIoU shall be deemed to

have been terminated and shall have no further effect whatsoever.

r) l'

i.l:



ARTICLE VII

NOTICES

Any communicatiot't t-tnder this MoU will be irr writing in the trnglish langLrage and cleliver.ed b_v

registered rrail to the address or sent to the electronic nrail address. shorvr"r belorl,or to such othcr

address or electronic n-rail adclress or facsimile nunrber as either Party may have notifled the

sender and shall, unless otherr,vise provided herein. be cleemcd to be clulv qir,en or-rnadc vnhcl

delivered to the recipient at such address or electror-ric n-raiI ac]clress or fhcsinrile nunrber ri.hich is

duly ackrrori ledgcd:

For SAITO UC:

Mr. Zahar Ali

Director of Operation ancl Special Pro.jects

Saito University College

No. 18. .lalan Tengah. :16200 Petalirrg .ia1,a. Selarrgor. Malavsia

For TSM:

Director

THIAGARAJAR SCHOOL OIr MANr\GENl E\ -f

Parnban Srvant i Nagar.Thi rupparankunclranr.\ Iad Lrrai -62 5 005

-fhe ftiregoing record represcnts thc unclerstandinss reachcd betn,cen SAITO LIC ancl-fSM Lrpon

thc r-natters ref-errcd to therein.

ITHE REMAINDER OF THIS PAGE IS INTENTIOIIALLY LEFT I}LANKI



by their respectiveIN WITNESS WHEREOF, the undersigned, being duly ar,rthorised

organisations, sign this MoU on the date as above written at Maclr-rrai.

Signed by

For and on behalfof

SAITO.UC

Malaysia

In the presence of

Professor. Dr. Vinitha Gupt:rn

Deputv Vice Ch:rncellor

K,lru'^l,"&
Associate Professor Dr. Kul:rnar.J,r1, Raja Gopal

Registra r

Signed by

For and on behalfof

TSM

In the presence of

l

l

l

Panrban Srla nr i \aga r, Thiruppara rr liund ra rn. Madura i-625005

. Dr. Murali Sambasivan

Director, Thiagarajar Schoril of N,Ianagemcnt

M. Selv:rlakshmi

Principal

af



ANNEXUIIE A

PROTECTION OF INTELLECTUAL I'ITOPI'RTY RTGHTS

1. 'fhe protection of ir-rtellectual property rights shall be cnlbrccci in conlbmitl, uith thc.

respective rrzrtional larvs, rulc-s ancl regulations of thc Partics and n,ith other intentational

lr-qrccnrents signed by both Partics.

). The use of the name. loeo and/or official emblern of anr of tlte Parties on anv

pLrblrcation. docur-nent ancl or paper is prohibitecl uithout the

either Part1.

n'ritten approval of

3. Notr,vithstanding anrthinu, in paragraph 1 aboie. the intellectual propc.r11'rights in respect

of an1 tecltnological cler,elopment. and anr products and services dcrclopnrr'nt. carrier-l

out

(i) .loint[1' b1' the Palties or research results obtaincd through tlte.joint activin e'l'lirrr

ot'the Parties. shall bc.iointly ou,ncci br,the Partics in accorclancc riith the tcnrs

to be n-rutually agreecl Lrpor-r: and

Solely, and separatelr br the Partt or thc rcscarch results obtirined through the

sole ar-rd separatc e'l'lbrt of the Partr. shall bc solclr ou'necl bv tlte Paltr

crlncernecl.

CO\FIDENTIALITY

[:ach Partr shll] trnrlc'r'take ti) ohsar\c the confldcntiality ancl se'crecv ol cloe LrntCnl:.

irtfbrntation and tttiru'r.liite rcee i\.-J 1l'onr or sr-rppliecl to. the othcr Parlr clLrrin,, 111.' l.'f i,,.l

of the it-nplenrentatitrn tr1-this \lcnroranclun-r of Agrccnrr'nt or arrr tithcr iir:l'ec'nr-1rt.. il.Lriw

pllrsualrt to this \lcnroranclunt ot'.\greentent.

For pttrposes trl'parauraph 1 abovc'. sLrch c|lcunrents. inlbrnration anrl ri;rtri ilriiLr.lc artr

docurnent. inlbrnration and clata rihich is disclosed by a l)artr (thL' [)i\c]o.ins iurtr ) tu

the other Part1,'(the Receiving parti ) prior to. or afler. the execr,rtion trl'lhi: \lcnroranclunt

of Agreement, involving technical. bLrsiness. marketing. polic1,. knou-ltori. plartning.

project management and othcr docunrents. infbnration, data and/ur solutior-rs iu anv fbrnr.

including but not limited 10 any clocument. infbrmation or clata u,hich is clesignatecl in

w,riting to be conlldential or b1, its nature intended to be fbr the knorvledge of thc

Receiving party or if orally given. is given ir-r the circumstances oi-conflclence.

i. Both Parties agree that the provisions of this Article shall continue to be binding

between the Parlies notwithstanding the terminatior.r of this Memorandum of Agreement.

prior

(ii)

l.

2.



,ffi

\

Each Party reserves the right for reasons of national security, national interest, public order or

public health to suspend temporarily, either in wl-role or in part, the in-rplementation of this

Memorandum of Agreement which suspension shall take effect immediately after

notification has been given to the other Party through diplomatic channels.

SETTLI'N{ENT OF DISPUTBS

An) dit}'erence or clispLrte bet*een the Parties concenrins the intc'rprc'tntion ancl'or

implementation ancl'or applrcation of any of the prorisitrns of this \,1en-tot'itnclunr o1'

Agreernent sl-rall be settled amicabll'through nr.rtual consultation ancl/or negotiatir)r'ls

between the Parties thror.rgh arbitratiorr & territorial .jLrrisdiction. uithor"rt referencc to i-ur\

thircl partl' or inte rnationaI tribunal.
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MOU 

The University Technology, Brunei 

• The Universiti Teknologi Brunei, is an Engineering and Technology University in Brunei.  

• Specialization  areas are Engineering, Business School, Computing, Applied Sciences & 
Mathematics, and Design. 

• Quacquarelli Symonds World University Ranking 379  out of 4763 institutions 

• QS Asia University Rank – 137 

•  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

• MOU Finalized on 29th March 2022 
• Activities under MOU 
• Ph.D. Supervisor Exchanges as per Expertise 
• Faculty exchange for teaching – Activity Initiated 
• Research Scholar Exchange 
• MBA & PGDM students Exchange program 
• Research Visit – Short Term 
• Organizing joint workshop and conferences 
• Joint Research publications 
• Support for Research publications in terms of Mentoring 
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Master of Science Program Agreement 

Between 

The Regents of The University of Michigan 

On behalf of 

The University of Michigan-Dearborn College of Business 

And 

Thlagarajar School Of Management (TSM) 

This Master of Science Program Agreement {"Agreement") is made between the Regents of the University of 
Michigan, a Michigan Constitutional corporation, on behalf of the University of Michigan-Dearborn College of 
Business ("UM-D"), located in Dearborn, Michigan, United States of America, and Thiagarajar School of 
Management ("TSM"), located in Madurai, Tamil Nadu, India, to set forth the parties' respective administrative 
responsibilities in connection with the collaborative education initiative described and established herein. The 
following terms and conditions of this Agreement shall be observed. 

1. Master of Science Program

A. UM-D has developed courses and materials for Master of Science {"MS") degree programs in
Business Analytics, Finance, Information Systems, and Supply Chain Management. Each degree
program consists of thirty {30) credit hours of approved graduate coursework as prescribed in
their respective curricula. Some programs may also have prerequisites that need to be satisfied.

B. UM-D will accept applications from a cohort of TSM students into the MS degree programs.
Students must have satisfactorily completed an undergraduate degree program and at least four
(4) years of postsecondary education, and will follow UM-D's normal admissions procedures to 
these programs. UM-D reserves the right to require TSM student candidates to complete
standard admission forms/applications and provide any other necessary documents. UM-D shall
provide assistance with enrollment and information on courses of study. This Agreement does
not guarantee TSM students acceptance into UM-D; TSM students will be considered for
admission on an equal basis with all other applicants provided that they meet the prerequisites
and requirements for admission to UM-D. UM-D reserves the right of final approval on the
admission of a TSM student.

C. TSM students are not required to submit TOEFL scores for admission to MS programs at UM-D.

D. TSM students will be required by UM-D to take either the Graduate Management Admission Test
{"GMAT") or the Graduate Records Examination Test ("GRE") and earn a total GMAT score of at
least 550 (or equivalent GRE score). However, applicants who satisfy any of the following
conditions are not required to submit GMAT or GRE scores:

{l) Earned an undergraduate degree from TSM within the previous five (5) years with a 3.0 
cumulative or post-60 GPA on a 4-point, US-equivalent scale, or 7.5 on TSM's 10-point 

scale. 

(2) Completed at least twenty-four (24) graduate hours at TSM within the previous five (5)
years with a 3.0 graduate GPA on a 4-point, US-equivalent scale, or 7.5 on TSM's 10-
point scale.

(3) Met one (1) of the other GMAT/GRE waiver conditions currently recognized in COB (see
"Requirements" at http://umdearborn.edu/cob/graduate-programs/admission).

1 











18. Force Majeure

Neither TSM nor UM-D shall be liable for failure to perform its respective obligations under the
Agreement when failure is caused by fire, explosion, water, act of God, civil disorder or disturbances,
strikes, vandalism, war, riot, sabotage, weather and energy related closings, pandemic or epidemic, or like
causes beyond the reasonable control of the party ("Force Majeure Event"). In the event that either party
ceases to perform its obligations under this Agreement due to the occurrence of a Force Majeure Event,
the party shall: (a) as soon as practicable notify the other party in writing of the Force Majeure Event and
its expected duration; (b) take all reasonable steps to recommence performance of its obligations under
this Agreement as soon as possible, including, as applicable, abiding by the disaster plan in place for UM-
0. In the event that any Force Majeure Event delays a party's performance for more than thirty (30)
calendar days follqwing notice by the delaying party pursuant to this Agreement, the other party may
terminate this Agreement immediately upon written notice.

19. Entire Agreement; Amendment

This Agreement represents the whole, full, and complete agreement by and between the parties
regarding the subject matter and supersedes all other agreements between the parties regarding the
subject matter. No amendments, changes, additions, deletions, or modifications to or of this Agreement,
including this provision, shall be valid unless reduced to writing and signed by authorized representative
of the parties.

THE REGENTS OF THE 
UNIVERSITY OF MICHIGAN 

Domenico Grasso 
Chancellor 
The University of Michigan-Dearborn 

Date 

Acknowledged by: 

THE UNIVERSITY OF MICHIGAN-DEARBORN 
COLLEGE OF BUSINESS 

��� 
N. Raju Balakrishnan
Dean

Date �7 Z-) 2-0 2- l
, 

6 

THIAGARAJAR SCHOOL OF MANAGEMENT (TSM) 

8. T. Bangera
Chairman, Board of Governors
Thiagarajar School of Management

Date 2 '.J..Ji.J
c..
y 'l.o"Z-/

Acknowledged by: 

THIAGARAJAR SCHOOL OF MANAG MENT 
/ 

Professor and Director, TSM 

Date J.3 :::fVL Y 'J1J];) 

July 26, 2021



New
Typewritten Text

New
Typewritten Text

New
Typewritten Text
                       MoU 
                        with 
The University of Wisconsin-Milwaukee



MASTER'S DEGREE AGREEMENT

Between

Thiagarajar School of Mrnagement

And

The Board of Regcnts of The University of Wisconsin System on bchalf of
The University of Wisconsin-Milwaukee

In consideration of the promotion of educational cooperation and educational exchanges, and of
the culturat relationships between the parties, this agleem ent ("Agreemcnl') has been executed

between Thiagarajar School of Management, whose address is at Pamban Swamy Nagar,

Madurai District, Thiruparankrmdram, Tamil Nadu 625005,India (*TSM'\ and &e Board of
Regents of the University of Wisconsin System on behalf of the University of Wisconsin-

Miiwaukee, whose address is at 3202 N. Maryland Avenue, Milwaukee, WI 5321|,(AWM')
and is effective as ofNovember 15,2421.

WHEREAS,IJWM agrees to accept qualified Post Graduate Certificate in Management students

from the Thiagarajar School of Management, to pursue a Master of Science degree in
Accounting (MSA), Information Technolory Management (MS-[TM) or Marketing (MSM)
("the Prograrrs") offered by the Sheldon B. Lubar School of Business (*rS8"), enabling

participating TSM students to earn two degrees. Students will be awarded a separate degree from

each institution upon completion of the respective institution's graduation requirements.

WHEREAS, this Agreement contains the broad details that define the Programs, as well as the

general responsibilities, duties, obligations, and capacities of each party-

Now, THEREFORE, the parties hereby agree to the terms and conditions set forth below:

l. Admission Requiremcnts: TSM students'credential evaluation for admission to the

Programs will be completed by UWM. A minimum cumulative undergraduate grade point

average (GPA) of 2.75 on a 4.0 scale, or an equivalent measure on a grading system that does not

use a 4.0 scale from a regionally accredited institution.

Submission of a GRE or GMAT score is required unless the applicant meets one of the following
criteria:

I. Has an undergraduate degree from an AACSB or ABET accredited institution with a 2.75

GPA or higher with at least three (3) yeam of relevant work experience; OR

2. Has an undergraduate degree from a regionally accredited institution with a:
. 3.20 GPA and two years of work experience or
. 3.00 GPA and five years of work experience or



. 3.00 GPA and grade of "8" or better in two quantitative collegeJevel courses;
OR

3. Completion of a graduate degree with a minimum 3.00 GPA; OR
4. Completion of a professional certificate (i.e., CFA, CPA, Six Sigm4 etc.).

All TSM students applying to the Programs must meet the current minimum English proficiency
requirements for regular admission, as posted on the UWM website.

Admission decisions are made by UWM after the evaluation of all materials submitted as part of
the admissions packet (See Section 3).

2. Credit Requirements: The total number of credits for completing the Master of Science
degree in Accounting, Information Technolory Management or Marketing is 30 (See Appendix
A). tn addition, students could require additionaltfoundation courses (see Appendix A). TSM
students may apply a maximum of 6 credits towards the completion of the courses in the
Programs (See Appendix B). These credits must have been taken no more than five years prior to
the date of matriculation at UWM. The applied credits may not have been used to attain a
previously earned degree.

3. Application Process: TSM will forward electronic copies of resume, transcripts, and other
supporting documents to LSB for all students interested in the Programs. Unofficial documents
will be acceptable at this stage" Once LSB prequalifies students for the Programs, they then need
to complete UWM's online application, upload all documents and pay the UWM application fee
no later than July 15th for the fall semester and no later than December Ist for the spring
semester. UWM and LSB will evaluate each application using the appropriate standards for
admission. UWM will inform TSM regarding the disposition of each applicant.

All qualified students must submit the following in order to be fully admitted to UWM:

o UWM admission application
r Official copies of transcripts and degree certificates from all postsecondary institutions

attended
o Ofiicial GMAT or GRE scores must be sent directly from Pearson VUE or ETS
o Updated resume
o Statement of purpose
. One or two letter(s) of recommendation, preferred but not required
o English proficiency test scores, if required (see UWM website for current English

profi ciency requirements)

4. Tuition and Fees: TSM students will be charged UWM tuitiorlfees at the standard non-
resident rate per credit hour for the Programs in effect during the relevant semester.

5. Scholarships: TSM students enrolled in the Programs will receive a $6500 scholarship from
the LSB credited over two semesters, i.e., $3250 in semester one and $3250 in semester two, to
not exceed $6500 per student, provided: I ) they are not claimed by any recruitment agents, 2)

2



they pay UWM's non:r€sident tuition rate, and 3) they are in good academic standing (maintain
UWM GPA of 3.0/4.0 while enrolled in the programs).

6. Marketing and Student Recruitment: TSM will be responsible for marketihg the programs
to their students' TSM will bear the entire expense related tb marketing and studirt recruitment
activities in India. UWM will provide limited quantities of brochurer, iogor, and other marketing
material. Allmarketing material used by TSM would need to be approve? by UWM Neither
party shall use the other party's trademarks, trade nuunes, service marks, service narnes, brand
names, domain nlunes, URLI or logos or any other licensed mark or intellectual properly in any
manner without the prior written consent from the other party.

7. Student Academic Advising: LSB academic advisors will provide the required training and
study plan templates to TSM academic advisors.

8. Academic Standards; In accordance with UW; poliry, TSM students will need to maintain
a cumulative GPA of 3.0/4.0 while enrolled in the Program to avoid academic waming or
possible academic dismissal.

9. Withdrawel: [n the event a TSM student withdraws or is canceled for any reason &om the
program of study prior to completion, the withdrawal and refund policies ofUWut shall apply to
the student.

I0. Non-Competition: To ensure that the LSB MS programs are clearly identified in the
marketplace, TSM will not offer any dual degree Master's programs in Accounting Information
Technology Management and Marketing with other intemational institutions.

I l..Legal Complienc_e and Liabilify: TSM is solely responsible for ensuring that the provisions
of this Agreement and any actions taken consist witir tfris Agreement are not in violation of
Indian law and are compliant with any relevant Indian laws and regulations. TSM will
underwrite the full cost of taxes and other regulatory requirements-imposed by the local, state
and the national governments in India on UWM or its employees and agents. Further TSM
agrees to indemni&, defend, and hold UWM harmless from any and all-liability and
responsibility arising from any failure to comply with this Section 12, whether-k o*r, o,
unknown at the time this Agreement is executed.

UWM and TSM agree to comply with all relevant laws and to refrain from taking any actions
that will knowingly result in either partner's non-compliance with any applicable-laws.

12. Non-Discriminetion and Lcgal Compliance: In all aspects of this agreement, including and
not limited to the selection of student participants, neither UWM nor TSM shall discriminate
against any student or potential student on the basis of age, ancestry, race, religion, color,
handicap, sex, physical condition, developmental disability, sexuaiorientation]national origin, or
any other protected characteristic.



13. Jurisdiction: This Agreement, and the application or interpretation hereof, shall be govemed
exclusively by its terms and by the laws of the State of Wisconsin.

14. Term: This agreement will be valid and binding for a term of five years and thereafter, will
renew automatically for additional terms of one year, unless otherwise terminated pursuant to
Section I5.

15. Termination of Agreemert Either party may terminate this Agreement with no less than
90-days written notice to the other party prior to the start of UWM's fall or spring semesters in
any given year. In the event &is Agreement is terminated, the parties will allow any students
who are enrolled at UWM to complete the Programs.

I6. Entire Agreemcnt: This Agreement represents the entire understanding of the parties with
reference to the matters set forth herein. This Agryement supersedes all prior negotiations,
discussions, correspondencs, communications, and prior Agreements among the parties relating
to the subject matter herein.

17. Invalidity and Sevcrability: If any provision of this Agreement shall be found by any court
or administrative body of competent jurisdiction to be invalid or unenforceable, the invalidity or
unenforceability of such provision shall not affect the other provisions of this Agreement and all
provisions not affected by such invalidity or unenforceability shall remain in full force and
effect.

18. Force Majeure: (i) If either Party to this Agreement is temporarily unable by reason of Force
Majeure or the relevant laws or regulations to meet any of its obligations under this Agreemen!
and if such Party gives to the other Party written notice of the event within fourteen (14) days
after such occulrence the obligations of the Party that it is unable to perform by reason of the
event, shall be suspended for as long as the disabling situation continues. lf Force Majeure event
prevents either Party from performing its obligations for a period of thirty (30) days, either Party
may terminate this Agreement. Neither Party shall be liable to the other Party for the loss and/or
damages sustained by such other Party arising from any events referred to in this clause or delays
arising from such event.

(ii) The tem."Force Majeure" as employed herein shall mean acts of God, strikes, lockouts or
other industrial disturbances, wars, insurrection, pandemics, epidemics, landslides, earthquakes,
storm, lightning, floods, civil disturbances, explosions, and any o&er similar event not within the
control of either Party and which by the exercise of due diligence neither Party is able to
overcome.

19. Notices: Any communication under this Agreement shall be in writing in the English language
and delivered by registered mail to &e address or sent to the electronic mail address or facsimile
number of TSM or UWM, as the case may be, shown below or to such other address or electronic
mail address or facsimile number as either Party may have notified the sender and shall, unless
otherwise provided herein, be deemed to be duly given or made when delivered to the recipient at
such address or electronic mail address or facsimile number which is duly acknowledged:



To:
Address :

Attn. To :

Tel. No. '.

E-mail :

THIAGARAJAR SCHOOL OF MANAGEMENT
Pamban Swamy Nagar, Madurai District,
Thiruparankundram, Tamil Nadu- 625005, India
Director, Thii of Management

director@tsm,ac.in

UNIVERSITY OF WISCONSIN.MILWAUKEE
3202 N. Maryland Avenue, Milwaukee, WI532l I
Dr. Kaushal Chari, Dean of the Lubar School of Business
+1414-229-6256
kchari@uwn|edu

It shall be the duty of the Parties to notift the other if there is a change of address or entity by
giving a written notice within fourteen (14) days.

The rest of this page is intentionally left blank

To:
Address :

Attn. To :

Tel. No. :

E-mail '.



20. Time: Time whenever mentioned shall be of the essence of this Agreement.

By signing below each party acknowledges its agreement with the terms and conditions of this

Agreement and each signatory represents and warants that he/she is authorized'to sign on behalf

of and to bind hiVher Party to all of the terms and conditions of this Agreement.

For the Board of Regents of the University
of Wisconsin System on behalf of the
University of Wisconsin-Milwaukee :

For Thiagarajar School of Management:

B.T. Bangera
Chairman, Board of Govemors
Thiagarajar School of Management

In the presence of:

tA C*^
Kaushal Chari
Dean, UWM Lubar School of Business

Provost

Thiagarajar School of Management



APPendix A

lVIS-Accounting, ITM and Marketing Curricula

Master of Science degree in Accounting, Information Technolory Management or Marketing (30

Credits each)

MSA (30 Credits)

Foundation Courses (0-19 credig)r

o BUS ADM 201 (BUS ADM 703) Financial $ccounting (B or better grade required)

r BUS Af,lM 301 (BUS ADM 721) lntermediate Accounting (B or better grade required)

o BUS ADM 350 (BUS MGMT 705) Corporate Finance

r BUS ADM 391 Business Law I
o BUS ADM 405 lncome Tax Accounting I
o ECON 103 Principles of Microeconomics

lCourses can be waived with prior coursework that is equivalent to UWM. [f the cowses are not

waived with prior coursework, students could discuss opportunities to satisfy the course

requirements with an advisor.

Required Courses (30 Credits)
o BUS ADM 406G Income Tax Accounting II
o BUS ADM 408G Accountrng Information Systems

o BUS ADM 722 Advanced Financial Accounting Theory
o BUS ADM 724 Business Combinations and Governmental Accounting
r BUS ADM 725 Strategic CostManagement I
o BUS ADM 728 Auditing Theory and Applications
r BUS ADM 753 Advanced Business Law
o BUS ADM 840 Current Issues in Financial Reporting
o BUS ADM 844 Auditing: Professional Standards and Practices

o BUS ADM 846 Data Analytics in Accounting



MS-ITM (30 Credits)

Students are assumed to have basic proficiency in word processing, spreadsheet, and database
software for computers; credits taken to acquire these skills do not apply toward the degree.
Students admitted to the MS in ITM program without sufficient background may need to
complete additional courses.

Required Courses (15 Credits)
o BUS ADM 743 tnformation Privacy, Security & Continuity
o BUS ADM ?44Information Technology Strategy & Management
o BUS ADM 747 Service-Oriented Analysis and Design
o BUS ADM T4:9Dataand Information Maaagement
o BUS ADM 810 Development of Web-Based Solutions

Elective Courses (15 Credits; Choose five courses from the following)
o BUS ADM 741 Web Mining and Analytics2
r BUS ADM T42BigData in Business2
o BUS ADM 745 Artificial lntelligence for Business2
o BUS ADM 746 Topics in Information Technolory Management (current topics)r BUS ADM 748 Managing Information Technology projects
o BUS ADM 8l I Process and Work-Flow Management3
r BUS ADM 812 Machine Leaming for Business2
o BUS ADM 813 Social Media Analytics for Business2
o BUS ADM 814 Enterprise Krowledge and Semantic Management
o BUS ADM 816 Business [ntelligent Technologies and Solutions2S
o BUS ADM 8lT lnfrastructure for Information Systems
o BUS ADM 818 Information Systems practicum
o BUS ADM 8l9Information Technology Management Internship
o BUS MGMT T32Bnte.rprise Resource planning3
o BUS MGMT 733 Enterprise Simulation Game3

2 Students completingfive of these six courses will haye a concentration in Artificial Intelligence
and DataAnalyics.
3 Students completingfour of these cotrses along utith the following additional course:
BUS MGMT 734 Enterprise Resource Planning Certification, could earn a graduate certificate
in enterprise resource planning.



MSM (30 Credits)

Required Courses (21 Credits)
o BUS ADM 762 Marketing Research
. BUS ADM 764 Buyer Behavior and Marketing Communications
r BUS ADM 765 Strategic Product and Brand Management
r BUS ADM 795 Seminar-in-Management: Ideas & Applications of Data Science in

Different Fields
o BUS ADM 806Intemational Marketing
r BUS MGMT 708 Marketing Stratery: Concepb and practice
o BUS MGMT 709 Predictive Analytics for Managersa

Elective Courses (Choose three courses)
o BUS ADM 544 New Product Developmentr
o BUS ADM 761 Seminar in Marketing (currenttopics)
o BUS ADM 763 Marketing Analytics{
. BUS ADM 766 Marketing for Nonprofit Organizations
o BUS ADM 769 Database Marketingl
o BUS ADM 894Internet Marketing
r BUS ADM 899 Management Research ThesiVproject
o BUS MGMT 713 Entrepreneurship: Venture Creation and Management

a Students completing these three courses'along with arly hro addittonalcoursesfrom the list
belo'w could earn a graduate certificate in business analytics:
BUS ADM 713 Business Forecasting Methods
BUS ADM 741 Web Mining andAnalytics
BUS ADM 816 Business Intelligence Technologies & Solutions
BUS MGMT 744 R Programmingfor Business,Analytics

l0



Appendix B

Transfer of Cotrses from TSM provided students eam a grade of B or better (B- is not

acceptable)5

MS Marketine
Any one of the following TSM courses: [20MMB53 Marketing Analytics, 20PMB53

Marketing Analyticsl could substitute for UWM course: BUS ADM 763 Marketing
Analytics.

. Any one of the following TSM courses: [20MM54 Strategic Brand Management,

20PM54 Strategic Brand Managementl could substitute for UWM course: BUS ADM
765 Strategic Product and Brand Management.

MS ITM T

. Any one of the following TSM courses: [ 20MS42 Artificial lntelligence and Machine

Leaming,20PS42 Artificial tntelligence and Machine Learningl could substitute for
UWM course: BUS ADM 812 Machine Leaming for Business.

. Any one of the following TSM courses: [ 20MS52 Deep Leaming and Neural Networks
with Python, 20PS52 Deep Learning and Neural Networks with Pythonl could substitute

for uwM course: BUS ADM 745: Artificial Intelligence for Business.

MS Accountins
. Any one of the following TSM courses: [ 20MT25 Managerial Cost Accounting, 20PT25

Managerial Cost Accounting] together with the following TSM course: 20MF54

Strategic Cost Management could substitute for UWM course: BUS ADM 725 Strategic

CostManagement l.
. Any one of the following TSM courses: [ 20MF45 Company and Business Valuation,

20PF45 Company and Business Valuationl together with the following TSM course:

20MF43 Advanced Financial Analysis could substitute for UWM course: BUS ADM 841

Financial Statement Analysis.

s The course mappings in Appendix B are subject to changes.

ll
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MEMORANDUM OF UNDERSTANDING (MoU)

BETWEEN

Thiagarajar School of Management, Madurai
AND

Makers Cart (The yellow bag), Madurai

This Memorandum of Understanding (hereinafter called as the'MoU') is entered into on this the 176 day

of September Month 2021by and between.

Thiagarajar School of Management, the First Party represented herein by its Principal of the
Institution Thiagarajar School of Management and Makers Cart (The yellow bag), the Second
party represented herein by its Managing Director - Mr. Gomani Rajan
WHEREAS:

A) First Party is a Higher Educational Institution named: Thiagarajar School of Management

B) First Pafi & Second Party believe that collaboration and co-operation between themselves will
promote more effective use of each of their resources and provide each of them with enhanced

opportunities.

C) The Parties intent to cooperate and focus their efforts on cooperation within area of Skill Based
Training, Education, Placement, Industrial Visit, Expert Lecture.

D) Makers Cart (The yeUow bag) - the Second Party is engaged in clothing and bags manufacturing
industries

NOW THEREFORE, IN CONSIDERATION OF THE MUTUAL PROMISES SET FORTH IN THIS
MOU, THE PARTIES HERETO AGREE AS FOLLOWS:

CLAUSE 1 CO-OPERATION

l.l Both Parties are united by common interests and objectives, and they shall establish co-operation.
1 .2 First Party and Second Party co-operation will facilitate effective utilization of the intellectual

capabiiities.

1.3 The parties shall co-operate with each other and shall as promptly as is responsibly practical, relevant
agreement.

CLAUSE 2 SCOPE OF TIIE MoU

2.1 Industrial Training & Visits: Industry and Institution interaction will provide an insight into the latest

developments / requirements of the industries; the Second Parly to permit the Faculty and Students of the
First Party to visit its group companies and also involve in Industrial Training Programs for the First
Parry. This will provide confidence & smooth transition for students work. Also the Second party may
register on the AICTE Internship Portal for the benefit of students.



I

2.2 Guest Lectures: Second Party to extend the necessary support to deliver guest lecturers to the students
of the First Party on the technology trends and in house requirements.

2.3 Placement of trained students: second parry will actively engage to help the delivery of the training
and placement of the students of the first party on the technology trends and in house requirements.

2.4There is no financial commitment on the part of the Thiagarajar School of Management, the
first parly to take up any program mention in MoU. If there is any financial consideration, it will be dealt
separately.

2.5 Both Parties to obtain all internal approvals, consents, permissions, and licenses of whatsoever nature
required.

CLAUSE 3 VALIDITY

3. I This Agreement will be valid until it is expressly terminated by either Parfy on mutually agreed terms,
during which period, the Second Part.

CLAUSE 4 RELATIONSHIP BETWEEN THE PARTIES

5.1 It is expressly agreed that First Party and Second Party are acting under this MOU as independent
contractors, and the relationship established under this MOU shall not be construed as a

MAKERS- CART
*i-e, MrJfitfi9P&Hmft ote street
Madichiyam, Madura!-625 024

Cell No:73392 62770
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MEMORANDUM OF UNDERSTANDING (MOU)

BETWEEN

Thiagarajar School of Management, Madurai
AND

Ruby Food Products Pvt Ltd, Madurai

This Memorandum of Understanding (hereinafter called as the'MoU') is entered into on this the l7n day

of September Month 202I by and between.

Thiagarajar School of Management, the First Party represented herein by its Principal of the

Instittition Thiagarajar School of Munug"ment and Ruby-Food Products Pvt Ltd' the Second

party representedherein by its Managing Director - Mr. Aswath Sampath

WHERE,AS:

A) First Party is a Higher Educational Institution named: Thiagarajar School of Management

B) First pafi & Second party believe that collaboration and co-operation between themselves will

promote more effective use of each of their resources and provide each of them with enhanced

opportunities.

C) The parties intent to cooperate and focus their efforts on cooperation within area of Skill Based

Training, Educaticn, Placement, Industrial Visit, Expert Lecture'

D) Ruby Food products Pvt Ltd - the Second Party is engaged in Food processing industries

NOW THEREFORE,IN CONSIDERATION OF THE MUTUAL PROMISES SE'T FORTH IN THIS

MOU, THE, PARTIES HERETO AGREE AS FOLLOWS:

CLAUSE 1 CO-OPERATION

1.1 Both parties are united by common interests and objectives, and they shall establish co-operation'

1.2 First party and Second party co-operation will facilitate effective utilization of the intellectual

capabilities.

1.3 The parties shall co-operate with each other and shall as promptly as is responsibly practical, relevant

agreement.

CLAUSE 2 SCOPE OF THE MoU

2.1 Industrial Training & visits: lndustry and Institution interaction will provide an insight into the latest

developments / requirements of the industries; the Second Party to permit the Faculty and Students of the

First party to visit its group companies and also involve in Industrial Training Programs for the First

party. This will provide confidence & smooth transition for students work. Also the Second party may

register on the AICTE Internship Portal for the benefit of students.

2.2 Guest Lectures: Second Party to extend the necessary support to deliver guest lecturers to the students

of the First Party on the technology trends and in house requirements.



2.3 Placement of trained students: second party will actively engage to help the delivery of the training

and placement of the students of the first party on the technology trends and in house requirements.

2.4 There is no financial commitment on the part of the Thiagarajar School of Management, the

first party to take up any program mention in MoU. If there is any financial consideration, it will be dealt

separately.

2.5 Both Parties to obtain all internal approvals, consents, permissions, and licenses of whatsoever nature

required.

CLAUSE 3

3.1 This Agreement will be valid until it is expressly terminated by either Party on mutually agreed terms,

during which period, the Second Part.

VALIDITY

RELATIONSHIP BETWEEN THE PARTIES

First Party and Second Party are acting under this MOU as

ished under this MOU shall not be construed as a

CLAUSE 4

5.1 It is expressly

contractors,

ffi
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MEMORANDUM OF UNDERSTANDING (MOU)

BETWEEN

Thiagarajar School of Management, Madurai
AND

Shapers Studios, Madurai

This Memorandum of Understanding (hereinafter called as the'MoU') is entered into on this the 176 day

of September Month 2021 by and between.

Thiagarajar School of Management, the First Party represented herein by its Principal of the

Institution Thiagarajar School of Management and Shapers Studios, the Second party represented

herein by its Managing Director - Mr. Aswin kumar

WHEREAS:

A) First Party is a Higher Educational Institution named: Thiagarajar School of Management

B) First Pafi & Second Party believe that collaboration and co-operation between themselves will

promote more effective use of each of their resources and provide each of them with enhanced

opportunities.

C) The Parties intent to cooperate and focus their efforts on cooperation within area of Skill Based

Training, Education, Placement, Industrial Visit, Expert Lecture.

D) Shapers Studios - the Second Party is engaged in packaging industries

NOW THEREFORE,IN CONSIDERATION OF THE MUTUAL PROMISES SET FORTH IN THIS

MOU, THE PARTIES HERETO AGREE AS FOLLOWS:

CLAUSE 1 CO-OPERATION

1.1 Both Parties are united by common interests and objectives, and they shall establish co-operation.

1 .2 First Party and Second Party co-operation will facilitate effective utilization of the intellectual

capabilities.

1.3 The parties shall co-operate with each other and shall as promptly as is responsibly practical, relevant

agreement.

CLAUSE 2 SCOPE OF TIIE MOU

2.1 Industrial Training & Visits: Industry and Institution interaction will provide an insight into the latest

developments i requirements of the industries; the Second Parry to permit the Faculty and Students of the

First Party to visit its group companies and also involve in Industrial Training Programs for the First

party. This will provide confidence & smooth transition for students work. Also the Second party may

register on the AICTE Internship Portal for the benefit of students'

2.2 Guest Lectures: Second Party to extend the necessary support to deliver guest lecturers to the students

of the First Party on the technology trends and in house requirements.



2.3 Placement of trained students: second parry will actively engage to help the delivery of the training
and placement of the students of the first party on thc technology trends and in house requirements.

2.4 There is no financial commitment on the part of the Thiagaraj ar School of Management, the
first party to take up any program mention in MoU. If there is any financial consideration, it will be dealt
separately.

2.5 Both Parties to obtain all internal approvals, consents, permissions, and licenses of whatsoever nature
required.

CLAUSE 3 VALIDITY

3.1 This Agreement will be valid until it is expressly terminated by either Party on mutually agreed terms,
during which period, the Second Part.

CLAUSE 4 RELATIONSHIP BETWEEN THE PARTIES

5.I It is expressly agreed that First Party and Second Party are acting under this MOU as independent
contractors, and the relationship established under this MOU shall not be conskued as a partnership.

3-8, Yellowbag Complex
Middle Sfreef

M ad i ch iyam, M ad u rai -625 020
Mobile:- 63848 69638
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MEMORANDUM OF UNDERSTANDING (MOU)

BETV/EEN

Thiagarajar School of Management, Madurai
AND

SVS Foods, Madurai

This Memorandum of Understanding (hereinafter called as the 'MoU') is entered into on this the 18'h day

of September Month 2021by and between.

Thiagarajar School of Management, the First Party represented herein by its Principal of the

Institution Thiagarajar School of Management and SVS Foods, the Second party represented

herein by its Managing Partner - Mr. V. Suraj Sundara Shankar

WHEREAS:

A) First Party is a Higher Educational Institution named: Thiagarajar School of Management

B) First Party & Second Party believe that collaboration and co-operation between themselves will
promote more effective use of each of their resources and provide each of them with enhanced

opportunities.

C) The Parties intent to cooperate and focus their efforts on cooperation within area of Skill Based

Training, Education, Placement, Industrial Visit, Expert Lecture.

D) SVS Foods - the Second Party is engaged in Food processing industries
NOW THEREFORE,IN CONSIDERATION OF THE MUTUAL PROMISES SET FORTH TN THIS

MOU, THE, PARTIES HERETO AGREE, AS FOLLOWS:

CLAUSE 1 CO-OPERATION

1.1 Both Parties are united by common interests and objectives, and they shall establish co-operation.

1.2 First'Party and Second Parfy co-operation will facilitate effective utilization of the intellectual

capabilities.

1.3 The parties shall co-operate with each other and shall as promptly as is responsibly practical, relevant

agreement.

CLAUSE 2 SCOPE OF THE MOU

2.1 Industrial Training & Visits: lndustry and Institution interaction will provide an insight into the latest

developments / requirements of the industries; the Second Party to permit the Faculty and Students of the

First Party to visit its group companies and also involve in Industrial Training Programs for the First

Party. This will provide confidence & smooth transition for students work. Also the Second party may

register on the AICTE Intemship Portal for the benefit of students.



2.2 Guest Lectures: Second Party to extend the necessary support to deliver guest lecturers to the students

of the First Party on the technology trends and in house requirements.

2.3 Placement of trained students: second party will actively engage to help the delivery of the training

and placement of the students of the first party on the technology trends and in house requirements.

2.4 There is no financial commitment on the part of the Thiagarajar School of Management, the

first party to take up any program mention in MoU. If there is any financial consideration, it will be dealt

separately.

2.5 Both Parties to obtain all intemal approvals, consents, permissions, and licenses of whatsoever nature

required.

CLAUSE 3 VALIDITY

3.1 This Agreement will be valid until it is expressly terminated by either Party on mutually agreed terms,

during which period, the Second Part.

CLAUSE 4 RELATIONSHIP BETWEEN THE PARTIES

5.1 It is expressly agteed that First Party and Second Party are acting under this MOU as independent

the relatio5rship established under this MOU shall not be construed as a

\

Centre Head

S.V. SANKARALINGA NADAR
No.151, Kamaraiar Road

Near TePPakulam

MAD U RAI-625 009, Tamilnadu
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MEMORANDUM OF UNDERSTANDING (MOU)

BETWEEN

Thiagarajar School of Management, Madurai
AND

Yaadhum, Madurai

This Memorandum of Understanding (hereinafter called as the 'MoU') is entered into on this the 176 day

of September Month 2021 by and between-

Thiagarajar School of Management, the First Party represented herein by its Principal of the

Institution Thiagarajar School of Management and Yaadhum, the Second party represented herein

by its Managing Director - Mr. Rama Jeyam

WHEREAS:

A) First party is a Higher Educational Institution named: Thiagarajar School of Management

B) First party & Second Parly believe that collaboration and co-operation between themselves will

promote more effective use of each of their resources and provide each of them with enhanced

opporrunities.

C) The parties intent to cooperate and focus their efforts on cooperation within area of Skill Based

Training, Education, Placement, Industrial Visit, Expert Lecture'

D) Yaadhum - the Second Party is engaged in Food processing industries

NOW THEREFORE, IN CONSIDERATION OF THE MUTUAL PROMISES SET FORTH IN THIS

MOU, THE PARTIES HERETO AGREE AS FOLLOWS:

CLAUSE 1 CO-OPERATION

1.1 Both parties are united by common interests and objectives, and they shall establish co-operation.

1.2 First Party and Second Party co-operation will facilitate effective utilization of the intellectual

capabilities.

1.3 The parties shall co-operate with each other and shall as promptly as is responsibly practical, relevant

agteement.

CLAUSE 2 SCOPE OF THE MoU

2.1 Industrial Training & Visits: Industry and Institution interaction will provide an insight into the latest

developments / requirements of the industries; the Second Parry to permit the Faculry and Students of the

First party to visit its group companies and also involve in Industrial Training Programs for the First

party. This will provide confidence & smooth transition for students work. Also the Second party may

register on the AICTE Internship Portal for the benefit of students'

2.2 Guestlectures: Second Parly to extend the necessary support to deliver guest lecturers to the students

of the First Party on the technology trends and in house requirements.



2.3 Placement of trained srudents: second parry will actively engage to help the delivery of the training

and p.lacement of the studcnts of the first party on the technology trends and in house requirements.

2.4There is no financial commitment on the part of the Thiagarajar School of Management, the

first party to take up any program mention in MoU. If there is any financial consideration, it will be dealt

separately.

2.5 Both Parties to obtain all internal approvals, consents, permissions, and licenses of whatsoever nature

required.

CLAUSE 3 VALIDITY

3.1 This Agreement will be valid until it is expressly terminated by either Party on mutually agreed terms,

during which period, the Second Part.

CLAUSE 4 RELATIONSHIP BETWEEN THE PARTIES

5.I It is expressly agreed that First Party and Second Party are acting under this MOU as independent

contractors, and the relationship established under this MOU shall not be construed as a parbrership.
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MOU 

The University Technology, Brunei 

• The Universiti Teknologi Brunei, is an Engineering and Technology University in Brunei.  

• Specialization  areas are Engineering, Business School, Computing, Applied Sciences & 

Mathematics, and Design. 

• Quacquarelli Symonds World University Ranking 379  out of 4763 institutions 

• QS Asia University Rank – 137 

•  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

• MOU Finalized on 29th March 2022 

• Activities under MOU 

• Ph.D. Supervisor Exchanges as per Expertise 

• Faculty exchange for teaching – Activity Initiated 

• Research Scholar Exchange 

• MBA & PGDM students Exchange program 

• Research Visit – Short Term 

• Organizing joint workshop and conferences 

• Joint Research publications 

• Support for Research publications in terms of Mentoring 
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