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S.No No TITLE STUDENT GUIDE Acc.NO LOCATION

1{ 2011001|ASPECTS OF SALES AND OPERATION OFURBAN [ABDUL HUQ.A D.R.VIGNESH.K PRO1348 |J/MS 27
COMPANY

2| 2011002|CAPITAL MARKET COMPLIANCE AND ELECTRIC |ACHUTHA.KJ Prof.ARNU KUMAR.A  |PRO1349 [J/MS 27
VEHICLES MARKET BATTERY ANALYSIS

3| 2011003|FUNDAMENTAL AND TECHNICAL ANALYSIS OF [AJAY VIGMESH.S Dr.GOSWAMI.S PRO1350 |J/MS 27
STOCKS

4 2011004|A STUDY ON PRODUCTION AND MAINTENANCE |AJITH KUMAR.R Dr.BHARATH SINGH PRO1351 |J/MS 27
ACTIVITIES OF RUBY FOODS LIMITED PATEL

5| 2011005|A STUDY ON CUSTOMERS' SATISEFACTION AJITH.R Dr.NALINIL.GS PRO1352 |J/MS 27
TOWARDS OUTLOOK PRODUCTS AND SERVICES

6] 2011006|MARKET ANALYSIS OF COOLING AS A SERVICE |ANTONY CHRIS ARISTER |Dr.GOSWAMI.S PRO1353 [|J/MS 27
IN SOUTHERN REGION OF TAMILNADY VAIZ.R

7] 2011007|A STUDY ON CSR ACTIVITIES AND PROCESS ANTONY ROHIT.A Prof.SHRUTI.R PRO1354  |J/MS 27

8| 2011008(USAGE OF SOCIAL MEDIA HOW IT IS LINKED ARAVIND KUMAR.GB Dr.SENTHIL.V PRO1355 |J/MS 27
WITH HOSPITALITY INDUSTRY

9| 2011009(A STUDY ON FUNDAMENTAL ANALYSIS WITH  [ARAVIND MANI.S Dr.RAMESH KUMAR.)  |PRO1356 |J/MS 27
FOCUS ON FINTECH AT KRG STRATEGY
CONSULTANTS PRIVATE LIMITED, MMBAI

10 2011010|FINANCIAL STRATIGIES FOR STRAT - UPS ARON.A Dr.BALAJI.M PRO1357 |J/MS 27
11| 2011011|A STUDY ON CUSTOMERS BUYING BEHAVIOURS|ARUN KUMAR.S Dr.GOUTAM SUTAR PRO1358 [|J/MS 27

TOWARDS OUTLOOK MAGAZINES




12| 2011012|BENCHMARKEING PREMIUM RETAIL OUTLETS |ARUN MANICKAM.R Dr.NACHIKETAS PRO1359 |J/MS 27
FOR TWO WHEELERS NANDAKUMAR

13| 2011013|A STUDY ON CUSTOMER BUYING BEHAVIOUR |BALA KIRUTHIKA.B Dr.SENTHIL.V PRO1360 |J/MS 27
IN PAINT INDUDTRY (NIPON) AND EFFECT OF
CRM OVER CUSTOMER SATISFACTION AND
LOYALTY

14| 2011014|A STUDY ON CUSTOMER BUYING BEHAVIOUR |BALAJI PARAMA GURU.G [Dr.GOSWAMI.S PRO1361 |J/MS 27
AND IMPACT OF COVID - 19 ON MAGAZINE
READERS

15| 2011015({STUDY OF LEAN MANAGEMENT PRACTIVES IN |CHANDRAPRAKASH.C Dr.BALAJI.M PRO1362 |J/MS 27
HARITA FEHRER

16| 2011016{ANALYSIS OF CASH IN RETAIL GARMENT DAPHNE KEERTHANA.P  [Prof. ARNU KUMAR.A  [PRO1363  [J/MS 27
INDUSTRY

17| 2011017(A STUDY ON COMPANY'SRESPONSE TOWARDS [DARUNI.BS Dr.BALAJI.M PRO1364 |J/MS 27
CSR ACTIVITIES

18| 2011018|A STUDY ON FACTORS DRIVING POSITIVE DEEPIKKALAXMI.KB Dr.NACHIKETAS PRO1365 |J/MS 27
EMPLOYEE EXPERIENCE DURING COVID NANDAKUMAR

19| 2011019|A STUDY ON GENERAL AWARENESS ON DEV DHARSHINI.N Dr.MATHIYAZHAGAN.K |PRO1366 [J/MS 27
INSURANCE POLICIES AND CUSTOMER
SATISFACTION

20( 2011020|A STUDY ON COMPANY'SRESPONSE TOWARDS |DIVYA DHARSHINL.S Dr.VED SRINIVAS PRO1367  |J/MS 27
CORPORATE SOCIAL RESPONSIBILITY

21| 2011021|A STUDY ON CONSUMER PERCEPTION IN BFSI |DEARAKESH.R Dr.VED SRINIVAS PRO1368 |J/MS 27
ADVERTISEMENTS

22| 2011022|CONSUMER BUYING BEHAVIOUR TOWARDS EBI ASHISH.J Dr.MATHIYAZHAGAN.K |PRO1369  |J/MS 27
CARDIA LIFE FIT OIL AND DISTRIBUTION ISSUES
IN KRPL

23| 2011023|ANALYSIS OF LEARNOVATE ECOMMERCE GAJAPRIYA.V Dr.NACHIKETAS PRO1370 |J/MS 27

NANDAKUMAR




24| 2011024|FUNDAMENTAL AND TECHNICAL ANALYSIS OF [GOKHULARAM.NS Prof.SIVA KUMAR.K PRO1371 |J/MS 27
STOCKS

25| 2011025|ANALYSING THE NUMERIC AND WEIGHTED GOWSALYA.K Dr.VED SRINIVAS PRO1372  |J/MS 27
DISTRIBUTION OF RETAILERS AND CLASSIFYING
THEM INTO CLUSTERS

26| 2011026|EQUITY ANALYSIS IN FINANCIAL SERVICES WITH [HARI PRASADH.S Prof.ARNU KUMAR.A  |PRO1373 |J/MS 27
FOCUS ON FINTECH

27| 2011027|A STUDY ON MARKET POTENTIAL AND HARAHARAN.M Dr.RAMESH KUMAR.J  |PRO1374 |J/MS 27
PURCHASE INTENTION SOLAR INTEGRATED
PRODUCTS

28| 2011028|A STUDY ON CASH MANAGEMENT ANALYSIS OF|HARINI.G Prof.SIVA KUMAR.K PRO1375 |J/MS 27
STANLEY ENGINEERED FASTENING INDIA
PVT.LTD

29| 2011029|LEARNING ON RECRUITMENT AND TRAINING  [HARINIL.M Dr.KONGKONA DUTTA |PRO1376 |J/MS 27
AT AIM INDIA PRIVATE LIMITED

30| 2011030|SETTING UP CENTRALISED HUB FOR EFFICIENT [HARISH KARTHIK.S Dr.BALAJI.M PRO1377  |J/MS 27
DISPATCH AND RFID TO OVERCOME PRODUCT
MISMATCH

31| 2011031|PROFITABILITY ANALYSIS AND DASHBOARD HARISUDHAN.K Dr.NATARAJ.B PRO1378 |J/MS 27
CERATION THROUGH AUTOMATION IN MS
EXCEL M.A.C

32| 2011032|CASH FLOW STATEMENT AND FINANCIAL HEMA VARNA Dr.KRANTIRADITYA PRO1379 |J/MS 27
ANALYSIS FOR ADS ASSOCIATES SOUNDRYA.S DHALMAHAPUTRA

33| 2011033|A STUDY ON PRODUCTION AND MAINTENANCE [INFANT VIJUL.P Dr.BHARATH SINGH PRO1380 |J/MS 27
PROCESSES ACTIVITIES OF RUBY FOODS PATEL
LIMITED

34| 2011034(A STUDY ON PERCEPTION ON RECRUITERS ON E[JANANI.B Dr.SIVA PRAGASAM.P  |PRO1381 |J/MS 27

- RECRUITMENT




35| 2011035|A STUDY ON THE EFFECTIVENESS JANE DONISHA.M Dr.RAMESH KUMAR.)  |PRO1382 |J/MS 27
OFRECRUITMENTAND SELECTION PROCESS OF
K12 TECHNO SEVICES

36| 2011036|BRAND AWARENESS AND PERCEPTION OF JEYA BALAJIL.R Dr.NACHIKETAS PRO1383 |J/MS 27
CARDIA LIFE NANDAKUMAR

37| 2011037|DEVELOPMENT COMPETENCY MAPPING AT JEYARAM.S Dr.SIVA PRAGASAM.P  |PRO1384  |J/MS 27
TVS SENSING SOLUTIONS PRIVATE LIMITED

38| 2011038|INDENTIFYING AND ANALYING RETAILERS JEYA VISHNURAM.PJ Dr.NACHIKETAS PRO1385 |J/MS 27
RELATIONSHIP WITH PHILIPS LIGHTING NANDAKUMAR

39| 2011039|A STUDY ON COMPETITIVE ADVANTAGE AND  [JOY MARIYA ANCY.J Dr.NACHIKETAS PRO1386 |J/MS 27
AWARENESS OF AD KEYWORDS OF ORYSA RICE NANDAKUMAR
BRAN OIL

40| 2011040[A STUDY ON SALES IMPACT WITH RESPECT TO [JYOTHESVAR.GL Prof.SIVA SAKTHI.G PRO1387 |J/MS 27
SEASONAL TOYALTY SCHEME AT KRPL IN 2021

41] 2011041|RISK MANAGEMENT OF FINANCIAL SERVICES ~ |KAARUNYA.AS Prof.SIVA KUMAR.K PRO1388 |J/MS 28
SECTOR. FUNDAMENTAL AN ANALYSIS OF
MAHINDRA AND MAHINDRA FINANCIAL
SERVICE LIMITED AND CARE RATING AGENY

42| 2011042(STRATEGIC IMPLEMENTATION OF TQM KANI BALAN.T Dr.NATARAJ.B PRO1389 |J/MS 28
PRINCILES AND PRACTICES IN
MANAUFACTURING PROCESSES AT CELLBIOS
HEALTHCARE AND LIFESCIENCES PVT.LTD

43| 2011043|CHALLENGES IN HIRIINGINTERNS AND KANIMOZHI.RV Dr.PRADEEP.V PRO1390 |J/MS 28

MANAGING TEAMS AT FYNDHERE SERVICES
PRIVATE LIMITED




44] 2011044|A REPORT ON ROLE OF DIGITAL MARKETING IN |KEERTHANA.S Dr.NATARAJ.B PRO1391 |J/MS 28
E - COMMERCE START UPS LIKE FYNDHERE

45| 2011045|A STUDY ON RECRUITMENT PROCESS IN TTK KEERTHI ANANDH.SL Dr.MUTHARASI.P PRO1392 |J/MS 28
HEALTHCARE

46| 2011047|ACQUIRING CUSTOMERS BY COLD CALLING KHAJA IHSAANUR Dr.VED SRINIVAS PRO1393 |J/MS 28
THROUGH SALES PITCHING RAHIM.J

47] 2011048|A STUDY ON MARKET POTENTIAL FOR SOLAR  |KHALID AHMED.J Dr.MANJULA.N PRO1394 |J/MS 28
INTEGRATED PRODUCTS

48| 2011049|STUDY ON VIRTUAL RECRUITMENT PROCESS AT |KRISHNA GOMATHI.TS Dr.MUTHARASI.P PRO1395 |J/MS 28
TTK HEALTHCARE LIMITED

49| 2011050(RETAILERS AND DISTRIBUTORS PERCEPTION KUMARAN.R Dr.NATARAIJ.B PRO1396 |J/MS 28
TOWARDS KALEESUWARI REFINERY PRIVATE
LIMITED

50| 2011051|RELOCATION OF WAREHOUSE FOR EFFICIENT  |LEEKHA SHREE.SB Dr.KRANTIRADITYA PRO1397 |J/MS 28
PRODUCT TRANSPORTATION AND COST DHALMAHAPUTRA
MINIMIZATION

51| 2011053|SALES ANALYSIS OF ITC'S PERSONAL CARE MADHAVAN.C Dr.MANJULA.N PRO1398 |J/MS 28
PRODUCTS AND ADDITION OF CHEMIST
OUTLETS

52| 2011054|UNDERSTANDING THE ACTIVITIES OF GHCL MAHALAKSHMI.M Dr.MANJULA.N PRO1399 |J/MS 28
LIMITED WITH MAJOR FOCUS ON EMPLOYEE
ENGAGEMENT

53| 2011055|COMMERCIAL DUE DILIGENCEAND FINANCIAL [MAHES SAAI KRUPA.S Prof.SHRUTI.R PRO1400 |J/MS 28
MODELING

54| 2011056|A STYDY ON BRAND AWARENESS TOWARDS MAHESWARAN.V Dr.RAMESH KUMAR.)  |PRO1401 |J/MS 28
DHEEPAM OIL

55| 2011057|CREDIT DISPOSAL TO SME IN STATE BANK OF  [MANJU.K Prof.SHRUTI.R PRO1402 |J/MS 28
INDIA

56| 2011058|THE CSR PROCESS IN NGO'S MARK SAJJAN ROY.R Dr.SELVA LAKSHMI.M  |PRO1403 |J/MS 28




57| 2011059|REPORTING ON FINANCIAL MODELING & MAXWELL GYPSON Prof. ARNU KUMAR.A  |PRO1404 |J/MS 28
EQUITY RESEARCH WILBERT

58| 2011060|A STUDY ON SUPPLY CHAIN ACTIVITIES OF MOHAMED AKRAM.A Dr.BHARATH SINGH PRO1405 |J/MS 28
RUBY FOODS LIMITED PATEL

59| 2011061|A STUDY ON CUSTOMER SATISFATION OF E - MOHAMED SHAROON.A [Dr.RAMESH KUMAR.J [PRO1406 |J/MS 28
SEE - A PRODUCT OF AUROLAB

60| 2011062|FEASIBILITY STUDY OF OPERATIONS IN FINANCE|MOHAMMED SUHAIL ALI |Prof.SHRUTI.R PRO1407 |J/MS 28
DEPARTMENT

61| 2011063|COMPLEMENTING SALES (REVENUE) USING MOTAMARRI V SAI Dr.RAMESH KUMAR.)  |PRO1408 |J/MS 28
DIGITAL MARKETING GANESH CHAITANYA

62| 2011065(STUDY ON COMPETITOR ANALYSIS AND NARENDRA KUMAR.SA  [Dr.SELVA LAKSHMI.M  [PRO1409 |J/MS 28
MARKET POSITION FOR LEARNOVATE E -
COMMERCE

63| 2011066|A STUDY ON RESPONSE AND ORGANIZATIONAL [NAVEEN MURUGAN.R Dr.NALINIL.GS PRO1410 |J/MS 28
INVOLVEMENT TOWARDS CSR

64| 2011067|A STUDY ON VIRTUAL RECRUITMENT PROCESS [NERESHA.J Dr.MUTHARASI.P PRO1411 |J/MS 28
DURING PANDEMIC IN CANDOR
MANAGEMENT SERVCES

65| 2011068|TECHNOLOGY REVOLUTION IN ONLINE CAREER [NIRANJAN.R Prof.SHRUTI.R PRO1412 |J/MS 28
DEVELOPMENT AND EDU - TECH BUSINESS -
PERCEPTION OF STUDENTS JOB SEEKERS AND
WORKING PROFESSIONALS

66| 2011069|A CANDIDATE GHOSTING IN RECURITMENT NISHA.GR Dr.SIVA PRAGASAM.P  |PRO1413  |J/MS 28

67| 2011070{HRM PERCEPTION ON VIRTUAL RECRUITMENT [NIVEETHA.S Dr.DENISIA.SP PRO1414 |J/MS 28
PROCESS IN TTK HEALTHCARE

68| 2011071|VIRTUAL ONBOARDINGDURING COVID - 19 PAAVANA KRISHNA.V Dr.DENISIA.SP PRO1415 |J/MS 28

69| 2011072|A STUDY ON FINANCIAL IMPACT CREATED BY |PADMASRI.P Prof.SIVA KUMAR.K PRO1416 |J/MS 28

COVID - 19 ON FMCG COMPANIED




70| 2011073|STUDY ON SEARCH ENGINE OPTIMIZATION AT [PARTHASARATHY.M Dr.GOSWAMI.S PRO1417 |J/MS 28
SATZ DIGITAL

71| 2011074|A COMPARATIVE STUDY ON ONLINE REAL PAVITHRA SHRI.S Dr.SELVA LAKSHMI.M  |PRO1418 |J/MS 28
ESTATE PLATFORM

72| 2011075|A STUDY ON PRELIMINARY SCREENING FOR PAVITHRADEVI.K Dr.MUTHARASI.P PRO1419 |J/MS 28
RECRUITMENT PROCESS AT T - MANGOES

73| 2011076|A STUDY ON THE RELATIONSHIP BETWEEN THE [PONNILA.SM Dr.VED SRINIVAS PRO1420 |J/MS 28
COMPANY'S ANNUAL PERFORMANCE AND THE
MONETARY VALUE OF THEIR CSR ACTIVITIES

74] 2011077|A STUDY ON FINANCIAL PLANNING FOR PRAMILA.S Prof. ARNU KUMAR.A  |PRO1421 |J/MS 28
SALARIED EMPLOYEE AND STRATEGIES FOR
TAX SAVINGS

75| 2011078|EVALUATING THE EFFECTIVENESS OF THE PRANAV MOORTHY.V Dr.KRANTIRADITYA PRO1422 |J/MS 28
TRAINING COURSES FOR THE PARTCIPANTS DHALMAHAPUTRA

76| 2011079|EMPLOYEE ATTRITION ANALYSIS AT APOLLO PRIYVARDHAN JAIHALIA [Dr.KONGKONA DUTTA ([PRO1423 [J/MS 28
TYRES

77| 2011080|COMPARISON OF SELECTED INDIAN MID - CAP [PRIYANKA.N Prof.ARNU KUMAR.A  |PRO1424 |J/MS 28
MUTUAL FUNDS WITH THEIR BENCHMARKS

78] 2011082|STUDY ON E - COMMERCE BOOK SECTOR BY RAJKIRAN.V Dr.SENTHIL.V PRO1425 |J/MS 28
LEARNOVATE E - COMMERCE

79| 2011083(LEARNING ON RECRUITMENT AND TRAINING  |RATISH CHARAN.P Dr.MANJULA.N PRO1426 |J/MS 28
AT BLITZJOBS

80| 2011084(FEASIBILITY STUDY OF NON - CONVERTIBALE RISHI VIGNESH Dr.BHARATH SINGH PRO1427 |J/MS 28
DEBENTURES IN SAKTHI FINANCE LIMITED SRISABARI.R PATEL

81| 2011085|A STUDY ON AUROLAB CHANNEL ROSHAN.AV.K Dr.MANJULA.N PRO1428 |J/MS 28

MANAGEMENT




82| 2011086(STUDY OF LOGISTICS AND SUPPLY CHAIN IN ITC |SABAPATHY.G Dr.SENTHIL.V PRO1429 |J/MS 28
ICML

83| 2011087|ANALYSIS OF SALES AND SOCIAL - MEDIA SABARI.R Dr.SENTHIL.V PRO1430 |J/MS 28
MARKETING IN UNIVERSAL TRIBES

84| 2011088|A STUDY ON INDUSTRIAL HEALTH AND SAFETY |SAKTHI PARKAVAN Dr.BALAJI.M PRO1431 |J/MS 28
MEASURES IN KOTHARI SUGARS AND
CHEMICAL LIMITED, SATHAMANGHALAM

85| 2011089(A STUDY ON FINANCIAL ANALYSIS OF SME SANJAY.S Dr.NALINI.GS PRO1432 |J/MS 28
LOAN AT AXIS BANK LTD

86| 2011090|{THE ROLE OF INTERNET AND SOCIAL NETWORK [SANOFAR BANU.S Dr.DENISIA.SP PRO1433 |J/MS 28
IN RECRUITMENT AND SELECTION IN CHAWLA
PUBLICATIONS

87| 2011091|RETAIL CHANNEL ENHANCING TO IMPROVE SANTHOSA PRIYAN.S Dr.NATARAIJ.B PRO1434 |J/MS 28
THE EFFICIENCY OF SALES AND ORDER TAKING
OF CIGARETTES

88| 2011092(A STUDY ON RECRUITMENT PROCESS AT SARAVANA.C Dr.MUTHARASI.P PRO1435 |J/MS 28
BHAWAR GROUPS

89| 2011093{FUNDAMENTAL ANALYSIS OF TOP 5 PAINT SETHNA SUNANDIKA Dr.KRANTIRADITYA PRO1436 |J/MS 28
COMPANIES IN INDIA SURESH BABU DHALMAHAPUTRA

90| 2011094|AN ANALYSIS OF CHANGE IN READING HABIT  |SHABAREESH SELLVAN.R [Dr.SELVA LAKSHMI.M [PRO1437  |J/MS 28
OF NEWSPAPER / MAGAZINES : SHIFT FROM
TURNING THE PAGES TO EMBRACING ON THE
SCREENS THROUGH CLICKS

91| 2011095|UNDERSTANDING THE EMPLOYEE SHANMUGA PRIYA.S Dr.NATARAJ.B PRO1438 |J/MS 28
ENGAGEMENT ACTIVITIES OF GHCL LIMITED

92| 2011096|A STUDY ON CONSUMER BUYING INTENTION  [SHIVA RAMA KRISHNAN.L|Dr.GOUTAM SUTAR PRO1439 |J/MS 28

TOWARDS ONLINE TICKET BOOKING AND
PARTICIPATION




93| 2011097(A STUDY ON BUSINESS SUSTAINABILITY AND  [SIVA GANESH.C Dr.NALINL.GS PRO1440 [I/MS 28
DEVELOP THE BUSINESS USING SOCIAL MEDIA
& SEO MARKETING AT YELLOW BAG
FOUNDATION, MADURAI
94| 2011098[EQUITY RESEARCH WITH FOCUS ON FINTECH  [SIVA BALAJI.KB Dr.NALINL.GS PRO1441 [I/MS 28
AT KRG STRATEGY CONSULTANTS PRIVATE
LIMITED, MUMBAI
95( 2011099|DEVELOPING CUSTOMISED PATIENT SIVADHARINI.B Dr.BHARATH SINGH PRO1442 [I/MS 28
EDUCATION SYSTEM PATEL
96| 2011100{A FUNDAMENTAL ANALYSIS OF TATA STEEL BSL [SREEVARSHINI.B Dr.VED SRINIVAS PRO1443 [I/MS 28
LIMITED
97| 2011101{ROLE OF FINTECH ININDIA SRUTHI.KM Dr.KRANTIRADITYA PRO1444 |I/MS 28
DHALMAHAPUTRA
98| 2011103[COVID - 19 AND THE CHALLENGES : ASTUDY  [SUDARSANA KUMAR.KR |Prof.SIVA SAKTHI.G PRO1445 [I/MS 28
ON CUSTOMER ENGAGEMENT TOWARDS
DIGITAL PLATFORM IN OUTLOOK PUBLISHING
(INDIA) PVT, LTD,.
99( 2011104|MARKETING AND BUSINESS DEVELOPMENT ~ [SUDHARSAN.M Dr.MATHIYAZHAGAN.K |PRO1446 [J/MS 28
STRATEGY
100| 2011105|ANALYSIS OF FACTORS AFFECTING SUPRITHA.S Dr.DENISIA.SP PRO1447 |I/MS 28
UNCONSCIOUS BIAS IN THE PROCESS OF
RECRUITMENT
101| 2011106|A STUDY ON PURCHASE BEHAVIOUR OF SUSHMITHA.V Dr.SELVA LAKSHMI.M  [PRO1448  [I/MS 28
CONSUMERS TOWARDS CARDIA GROUNDNUT
OIL AND DISTRIBUTION ISSUES AT KRPL
102| 2011107|A STUDY ON CUSTOMER SATISFACTION SUVETHA.V Dr.SENTHIL.V PRO1449 [I/MS 28

TOWARDS GOLD WINNER OIL




103| 2011108|STUDY ON VIRTUAL RECRUITMENT PROCESS SWASHI.M Dr.DENISIA.SP PRO1450 |J/MS 28
DURING PANDEMIC IN CANDOR
MANAGEMENT SERCICES

104| 2011109(A STUDY ON INTERLINKAGE BETWEEN GDP & [SWATHA.N Dr.KRANTIRADITYA PRO1451 |J/MS 28
STOCK MARKET DHALMAHAPUTRA

105| 2011110|{CHALLENGES IN E - RECRUTMENT FROCESS OF |SYED MOHAMMED Dr.KONGKONA DUTTA |PRO1452 [J/MS 28
VUE DATA TECHNOLOGIES ARSHAD

106| 2011111{IDENTIFYING AND ANALYZING RETAILER'S THANUSWAR.S Dr.VIGNESH.K PRO1453 |J/MS 29
RELATIOSHIP WITH SIGNIFY

107| 2011112|STUDY ON CONSUMER OFFER MANAGEMENT |THILAK.G Dr.NALINIL.GS PRO1454 |J/MS 29
AT EASYBUY

108| 2011113|A STUDY ON EFFECTIVE DIGITAL MARKETING  |VALLIAMMAI.S Dr.NALINIL.GS PRO1455 |J/MS 29
STRATEGY IN EDUCATION SECTOR

109| 2011114]ANALYSING CONSUMER BEHAVIOUR IN AN VENKAT RAMAN.G Dr.GOUTAM SUTAR PRO1456 |J/MS 29
INDIAN PUBLIC SECTOR BANK : AN EMPERICAL
STUDY

110| 2011115|A STUDY ON E - COMMERCE TRENDS DURING |VENKATANATH.A.G.S Dr.SIVA PRAGASAM.P  |PRO1457  |J/MS 29
THE PANDEMIC

111| 2011116{A STUDY ON EDUTECH COMPANY - TALENT VIGNESH.KS Dr.VIGNESH.K PRO1458 |J/MS 29
SERVE

112| 2011117|A STUDY ON MODE OF RECRUITMENT IN VINOTH KUMAR.D Dr.KONGKONA DUTTA |PRO1459 [J/MS 29
CHAWLA PUBLICATIONS

113| 2011118 WHOLESALE CHANNET MODRENIZATION TO VISHNU KARTHIKEYAN.JB |Dr.MUTHARASI.P PRO1460 |J/MS 29
IMPROVE THE EFFICIENCY OF SALES AND
ORDER TAKING OF CIGARETTES

114| 2011119|A STUDY ON CHALLENGES REGARDING VADUNATH Dr.KONGKONA DUTTA |PRO1461 |J/MS 29

SELECTION AND RECRUITMENT PROCESS IN
CHAWLA PUBLICATIONS

GURUDEEP.RO




115| 2011120|TO IDENTIFY THE BOTTLENECK IN GLAUCOMA |YOGESH RAM.S Dr.GOUTAM SUTAR PRO1462 |J/MS 29

CLINIC

116| 2011121|EFFECTIVENESS OF ONLINE RECRUITMENT AT NITHISHA.V PRO1463 [|J/MS 29
TTK HEALTHCARE LTD

117| 2011122|A STUDY ON THE CHALLENGES OF SHANKARALAKSHMI Dr.KONGKONA DUTTA |PRO1464 |J/MS 29

RECRUITMENT PROCESS IN TTK HEALTHCARE




