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SI.LNO REGISTER No TITLE STUDENT GUIDE ACC NO
1 2111001|A STUDY ON ABSENTEEISM OF NON - N.AARTHI SRI Dr.P.MUTHARASI PRO1465
PERMANENT ASSOCIATES OF ASHOK LEYLEND
2 2111002|A STUDY ON UNDERST ANDING AND IMPROVING R.J.AARTHY SHREE Dr.P.MUTHARASI PRO1466
THE GREEN HRM PRACTICES IN SPIC
3 2111003 |MAINTENANCE INVENTORY OPTIMIZATION D.N.AGASIA PRAKASH Prof.A.ARUN KUMAR PRO1467
THROUGH FSN ANALYSIS
4 2111004]|A STUDY ON WORKING CAPITAL FORECASTING IN  [J.AISHWARYA LAKSHMI Prof.A.ARUN KUMAR PRO1468
SPIC
5 2111005|PORTFOLIO OPTIMIZATION OF NSE EQUITY STOCKS |ARAVIND THEIVAMUTHU  |Prof.A. ARUN KUMAR PRO1469
USING TECHNICAL ANALYSIS
6 2111006|A STUDY ON THE FACTORS INFLUENCING A.V.ARTHI Dr.P.MUTHARASI PRO1470
EMPLOYEE PEREFORMANCE IN AUDI CHENNAI
7 2111007|REDUCTION OF ESI CLAIMS DISALLOWANCE AT A.S.ASHWANTH DEVA Dr.M.BALAII PRO1471
APOLLO HOSPITALS, MADURAI
8 2111008|IDENTIFYING POTENTIAL CLIENTS TO INCREASE P.BALA SANGEETH Dr.NACHIKETAS PRO1472
CHANNEL PARTNERS AT VIBGYYOR ADVISORS NANDAKUMAR
9 2111009|A STUDY ON DIGITAL MARKETING AND SALES T.BALU VISWESH Dr.S.GOSWAMI PRO1473
PITCHING
10 2111010|{CONSUMER PERCEPTION ANALYSIS ON ELDIA PURE |S.BHUVANESH Dr.M.SELVA LAKSHMI PRO1474
COCONUT OIL IN MADURAI CITY
11 2111011|A STUDY ON THE CRITICAL FACTORS OF ATTRITION |W.DANEL HILTON Dr.P.SIVAPRAGASAM PRO1475
USING EXIT INTERVIEW ANALYSIS AT APOLLO
SPECIALITY HOSPITALS, MADURAI
12 2111012]|A STUDY ON FIXED ASSETS MANAGEMENT IN LOYAL|K.DEEPIKHA Prof.A. ARUN KUMAR PRO1476
TEXTILE MILLS LIMITED
13 2111013|RISK AND RETURN ANALYSIS OF SELECTED S.DHANOOB Dr.WAJAHAT AZMI PRO1477
FINANCIAL STOCKS
14 2111014]|A STUDY ON SECURITY DEPOSIT AND EARNEST R.DHAUSH Dr.S.NAREND PRO1478

MONEY DEPOSIT OF DYNAMED EQUIPMENTS




15 2111015|A DOMPREHENSIVE FINANCIAL ANALYSIS OF S.DHARSAN KUMAR Dr.S.NAREND PRO1479
SELECTED IN COMPANIES

16 2111016]|A STUDY ON CUSTOMER PURCHASING BEHAVIOUR |G.S.R.DHEEPAN Dr.KONGANA DUTTA PRO1480
OF EASYBUY PRODUCTS

17 2111017|COMPARATIVE STUDY OF RECRUITMENT AND ELAKIYA N WARAN Dr.N.MANJULA PRO1481
SELECTION PROCESS IN FMCG SECTORS

18 2111018|CONSUMER PREFERENCE AND COMPETITOR K.ALANCHEZHIYAN Dr.B.NATARAJ PRO1482
ANALYSIS IN DIGITAL NEWS STAND PLATFORM : A
STUDY WITH REFERENCE TO DIGITAL MAGAZINE
SUBCRIPTION IN INDIAN CONTEXT

19 2111019]A STUDY ON REDUCING WAITING TIMES IN OPD AT [J.EVA ESTHER LINCY Dr.M.BALAII PRO1483
APOLLO HOSPITAL

20 2111020|OPTIZING ONBOARDING AND INDUCTION PROCESS |L.GABRIEL JONES Dr.P.SIVAPRAGASAM PRO1484
AT ASIAN PAINTS

21 2111021|STUDY OF ATTRITION RATE IN VEGROUTE AGRI J.GAYATHRI Dr.P.SIVAPRAGASAM PRO1485
TECH PRIVATE LIMITED

22 2111022|IDENTIFYING THE FACTORS THAT LEADS TO U.GAYATRI Dr.R.PRINCE PRO1486
WITHDRAWAL BEHAVIOR

23 2111023|CUSTOMER BEHAVIOUR TOWARDS THE BRAND M.GOKUL GOWTHAM Dr.DONA GOSH PRO1487
AUDI

24 2111024]A STUDY ON ORGANIC AND PAID PORMATION IN P.GOPU Dr.N.MANJULA PRO1488
SOCIAL MEDIA MARKETING FOR SATZ DIGITAL

25 2111025]A STUDY ON CREDIT RISK MANAGEMENT IN J.GOWTHAM Dr.G.S.NALINI PRO1489
CHENNAI CENTRAL CO - OPERATIVE BANK

26 2111026|STUDY ON ONLINE PAYMENT PROCESS IN APOLLO [N.HARI RAAJ Dr.M.BALAII PRO1490
HOSPITALS MADURAI

27 2111027]|AN STUDY ON DIGITAL PROMOTION TOOLS USED  |[R.HARIKRISHNAN Dr.J.RAMESH KUMAR PRO1491
BY VIKATAN E - MAGAZINE GROUPS

28 2111028]A STUDY ON INVENTORY MANAGEMENT AT ORG HARISH KUMAR Dr.K.GOUTAM SUTAR PRO1492
FARM

29 2111029|CLUSTER ANALYSIS AND INTERACTIVE DASHBOARD |E.HARITHA Dr.B.NATARAJ PRO1493

CERATION OF EDUCATIONAL DATA




30

2111030

LEARNINGS ON INVESTMENT AND TREASURY
MANAGEMENT PROJECT FUNDS AND STAFFING
ANALYSIS OF ACCOUNTS DEPARTMENT

S.JANANI

Prof.R.SHRUTI

PRO1494

31

2111031

ANALYSIS AND OPTIMIZATION OF COST USING
SOLAR POWER

R.JAYASRI

Prof.R.SHRUTI

PRO1495

32

2111032

SALES AND CUSTOMER INTERACTION IN APPAREL
RETAILING INDUSTRY A CASE OF EASYBUY
(LANDMARK GROUP)

S.JEEVANVIGNESH

Prof.VED SRINIVASAN

PRO1496

33

2111033

A STUDY ON CULTURE, LEADERSHIP AND TOTAL
MOTIVATION OF EMPLOYEES SUMMER INTERNSHIP
PROJECT REPORT

G.JEVA HARINI

Dr.KONGANA DUTTA

PRO1497

34

2111034

LEARNING ON ANALYSIS AND RECONSTRUCTING OF
COSTING, HOSPITAL ACCOUNTING PROCESS,
INTERNAL AUDIT

R.JEYALAKSHMI

Prof.R.SHRUTI

PRO1498

35

2111035

COMPARATIVE STUDY OF SHRIRAM LIFE
INNSURANCE POLICIES WITH OTHER COMPANY
POLICIES

V.JEYAPRAKASH

Prof.R.SHRUTI

PRO1499

36

2111036

A STUDY ON THE FINANCIAL STABILITY OF BANKS IN
INDIA : CAMELS RATING APPROACH

G.B.JYOTHISH

Dr.S.NAREND

PRO1500

37

2111037

LEARNING REPORT ON PROMOTIONAL STRATEGY
IN COLORS TAMIL

P.KARTHICK

Prof.VED SRINIVASAN

PRO1501

38

2111038

MARKET STUDY ON THE CONSUMPTION OF
KALAEESUWARI BRAND WITH SPECIAL REFERENCE
TO TAMIL NADU.

S.KAVIN KUMAR

Prof.VED SRINIVASAN

PRO1502

39

2111039

LEARNING REPORT ON MARKETING STATEGY IN
BYJU'S

V.KEERTHANA

Prof.VED SRINIVASAN

PRO1503

40

2111040

STUDY ON DEFECTS AT THE ENGINE ASSEMBLY LINE
AND SOLUTIONS TO INCREASE THE PASS RATIO IN
ENGINE Ill

J.KINGSLEY LIBERTUS

Dr.KRANTIRADITYA
DHALMAHAPATRA

PRO1504

41

2111041

DCF MODEL VALUTION FOR PROPOUND
TECHNOLOGIES AND ITS COMPARABLE COMPANIES

R.KIRUTHIKA

Dr.S.NAREND

PRO1505




42

2111042

STUDY ON PROCESS OF PENSIONER FILES OF
HINDUSTAN UNILEVER PENSIONERS

S.C.KISHANTH

Dr.S.P.DENISIA

PRO1506

43

2111043

ANALYZINF THE STORE PERFORMANCE AND GIVING
SUGGESTION TO IMPLEMENT GOOGLE MY
BUSINESS TO INCRESE VISIBILITY FOR EASYBUY

R.KOUSHIK

Dr.M.SELVA LAKSHMI

PRO1507

44

2111044

A STUDY ON VALUATION ONGC STOCK AND IMPACT
OF MACROECONOMIC FACTORS ON OIL & GAS
SECTORAL STOCKS IN INDIA USING PANEL DATA
APPROACH

V.KOWSALYA

Dr.S.NAREND

PRO1508

45

2111045

ATTRITION ANALYSIS INFLUENCE OF PERFORMANCE
APPRAISAL ON EMPLOYEES' INTENTION TO LEAVE

B.KRITHIKA

Dr.R.PRINCE

PRO1509

46

2111046

IMPLEMENTATION OF TOTAL QUALITY
MANAGEMENT IN ARAVIND EYE HOPITAL

T.LISANI

Dr.BHARAT SINGH PATEL

PRO1510

47

2111047

RFM ANALYSIS ON INSURANCE SECTOR FOR
TECHNORAND INFRA SOLUTIONS PVT LTD

S.MAHESH KUMAR

Dr.B.NATARAJ

PRO1511

48

2111048

CUSTOMER'S SATISFACTION ON E - BOOK
SUBSCRIPTIONS AT DIGITAL MARVELED PRIVATE
LIMITED COMPANY.

K.MANIKANDAN

Dr.S.P.DENISIA

PRO1512

49

2111049

FORECASTING FINANCIAL STATEMENTS AND
INTRINSIC VALUE OF ULITRAMARINE & PIGMENTS
LTD

P.MANISHAA

Dr.S.NAREND

PRO1513

50

2111050

ANALYZING THE FULL AND FINAL SETTEMENT
PROCESS FOR THE EMPLOYEES AT L&T
CONSTRUCTION. HEAVY CIVIL INFRA IC

S.MANJULA KALAIVANI

Dr.KONGANA DUTTA

PRO1514

51

2111051

CUSTOMER ANALYSIS OF OUTLOOK PUBLISHING
INDIA PVT LTD

R.MANOJ KUMAR

Dr.B.NATARAJ

PRO1515

52

2111052

CHURN ANALYSIS IN E - COMMERCE E - BUSINEEE

S.MARIA JOVITA VAZ

Dr.V.SENTHIL

PRO1516

53

2111053

A STUDY ON UNDERSTANDING THE HUMAN
RESOURCES ACTIVITIES OF AUDI WITH MAJOR
FOCUS ON EMPLOYEE ENGAGEMENT

MEENAAKSHI POORANAN

Dr.P.MUTHARASI

PRO1517




54 2111054]|A STUDY ON ACCOUNTING RATIOS IMPACT ON G.MEENAKSHI Dr.S.NAREND PRO1518
PHARMA STOCKS IN INDIA USING PANEL DATA
APPROACH

55 2111055|COMPARATIVE ANALYSIS OF THE GLOBAL STOCK S.MEERA Dr.WAJAHAT AZMI PRO1519
MARKET

56 2111056|IDENTIFYING COMMUNICATION BOTTLENECKS IN  |V.MONISHA Dr.NACHIKETAS PRO1520
RETINA AND GLAUCOMA CLINIC AND RESOLVING NANDAKUMAR
THEM BY PATIENT ENGAGEMENT

57 2111057]|A STUDY ON AWARENESS, AVAILABILITY AND S.MURALIDHARAN Dr.J.RAMESH KUMAR PRO1521
COMPETITOR ANALYSIS FOR VIDIEM MIXER,
GRINDER AND GAS STOVE

58 2111058|DOCUMENTATION AND ANALYSIS ON EYE NOTES  |V.MUTHU KRISHNAN Dr.KRANTIRADITYA PRO1522
1.0 FOR MIGRATION TO EYE NOTES 2.0° DHALMAHAPATRA

59 2111059|BOARD DIVERSITY & FIRM PERFORMANCE IN THE ~ [A.U.MUTHUNITHIN Dr.WAJAHAT AZMI PRO1523
INDIAN FERTILIZER INDUSTRY

60 2111060]|A STUDY ON EMPLOYEE BURNOUT USING MASLACH|B.NANDISHWARAN Prof.G.SIVA SAKTHI PRO1524
BURNOUT INVENTORY IN GHCL LTD PRAVAL

61 2111061|A STUDY ON LEVEL OF AWARENESS AND C.NARESH BABU Dr.J.RAMESH KUMAR PRO1525
PREFERENCE TO BUYING INSURANCE ONLINE

62 2111062|A STUDY ON EMPLOYEE TURNOVER INTENTION IN  |R.NARMADHA JEYASRI Dr.R.PRINCE PRO1526
SPIC

63 2111063 |ANALYSIS OF THE EXPORT FREIGHTS AT LOYAL M.NAVEEN KUMAR Dr.V.SENTHIL PRO1527
TEXTILE MILLS LIMITED

64 2111064|A STUDY ON FACILITIES LOCATION AND LAYOUT T.NAVEEN KUMAR Dr.KRANTIRADITYA PRO1528
DESIGN DHALMAHAPATRA

65 2111065]AN ANALYSIS ON INVESTORS PREFERENCES V.NIVEEDITA Dr.WAJAHAT AZMI PRO1529
TOWARDS MUTUAL FUND INVESTMENT

66 2111066|UNMDERSTANDING HR ACTIVITES WITH A MAJOR  |R.M.NIVETHA Dr.R.PRINCE PRO1530
FOCUS ON EMPLOYEE MOTIVATION

67 2111067|STUDY ON PROFITABILITY OF HEALTHCARE A.NOWFAL RISHWAAN Dr.WAJAHAT AZMI PRO1531

PACKAGES




68 2111068|TOTAL MOTIVATION OF EMPLOYEES OF NLC INDIA |PARI ROSHAN KARTHICK Dr.P.SIVAPRAGASAM PRO1532
LTD

69 2111069|OPTIMIZATION OF DAILY MAINTANENCE SCHEDULE |S.PAUL ANAND Dr.K.MATHIYAZHAGAN PRO1533
BASED ON CRITICALITY OF JOBS AT SPIC

70 2111070|RELATIONSHIP BETWEEN BRAND AWARENESS AND |P.PAVISHANA VANI Dr.G.S.NALINI PRO1534
REPEAT PURCHASE WITH SPECIAL REFERENCE TO
INDIAFIRST LIFE MAHAJEEVAN PLUS PLAN

71 2111071]1S DIRECT MARKETING WELCOMED BY PEOPLE ? V.PAVITHRA Dr.G.S.NALINI PRO1535

72 2111072|FINANCIAL MODELING FOR THERMAISSANCE S.POOJA SRI Dr.G.S.NALINI PRO1536

73 2111073 |ANALYZING STAKEHOLDERS ON THE BOARDING B.S.PRABAKAR Dr.R.PRINCE PRO1537
PROCESS AT TRIMBLE

74 2111074|SIGNIFICANCE AND IMPLICATIONS OF P.A.PRAMOTHRAJA Dr.P.SIVAPRAGASAM PRO1538
ORGANISATIONAL CULTURE

75 2111075]|A STUDY ON CONSUMER PREFERENCE FORE - C.PRASANNA Dr.J.RAMESH KUMAR PRO1539
MAGAZINE

76 2111076|STUDY ON THE IMPACT OF WORK FORM HOME ON |S.PRAVEENAA Dr.R.PRINCE PRO1540
WORK LIFE BALANCE

77 2111077]|A STUDY ON FACTORS INFLUENCING THE J.PRAVIN Prof.G.SIVA SAKTHI PRO1541
ATTRITION RATE OF GEN Z EMPLOYEES IN HYUNDAI
MOTOR INDIALTD

78 2111078|LEAD GENERATION AND CUSTOMER PERCEPTION  |K.PREMA VARSHINI Dr.DONA GOSH PRO1542
ABOUT VIBGYOR ADVISOR

79 2111079]A STUDY ON THE PEREFORMANCE OF GOLD ETFS  |S.PRIYANKA Dr.G.S.NALINI PRO1543

80 2111080|PREDICTIVE AUTOREGRESSIVE MODEL ON INDIAN |R.PUNEETH KUMAR Dr.K.GOUTAM SUTAR PRO1544
OIL COMPANIES STOCK PRICES USING
MACROECONOMIC INDICATORS

81 2111081 |LAYOUT OPTIMIZATION AND INVENTORY K.PURUSHOTHAMAN Dr.K.MATHIYAZHAGAN PRO1545
MANAGEMENT AT APPLLO TYRES

82 2111082|A STUDY ON EMPLOYEE'S POST - EXIT ANALYSISIN [M.RAGASHWAR Dr.KONGANA DUTTA PRO1546

STERLIFE COPPER INDUSTRIES




83 2111083|A STUDY ON QUALITY FUNCTION DEPLOYMENT IN  |R.RAHUL Dr.K.MATHIYAZHAGAN PRO1547
MEDICAL HEALTH CHECKUP

84 2111084|STUDY ON E - READER BEHAVIOR USING M.RAJI ATCHAYA Dr.N.MANJULA PRO1548
SENTIMENT ANALYSIS AND CSAT

85 2111085]|A STUDY ON FINANCIAL DERIVATIVES IN INDIAN K.RAKESH Dr.WAJAHAT AZMI PRO1549
MARKET

86 2111086|VISUALIZATION AND ANALYSIS OF CUSTOMER V.S.RAMDEVI Dr.V.SENTHIL PRO1550
FEEDBACK DATA TO PUTLOOK MAGAZINE

87 2111087|START - UP FUNDING AT EVERY STAGE S.RESHMA Prof.A.ARUN KUMAR PRO1551

88 2111088|ANALYSING THE FUNDAMENTAL FINANCIAL A.RESHMA Dr.V.PRADEEP PRO1552
PERFORMANCE OF NLCIL FOR THE PAST 10 VEARS

89 2111089|IMPACT OF LEADS GENERATION AND SEOINACTT |M.M.RESHMA RITHI Dr.N.MANJULA PRO1553
CONNECT COMPANY

90 2111090|ANALYSIS AND COST OPTIMIZATION OF LOGISTIC  |[R.ROBIN SINGH JEYAMANI |Dr.M.BALAJI PRO1554
OPERATIONS AT HI - TECH ARAI

91 2111091|BRAND AWARENESS & LEAD GENERATION USING  |R.ROSHAN Dr.NACHIKETAS PRO1555
DIGITAL MARKETING AT AUDI AAP NANDAKUMAR

92 2111092|PREDICTINF EMPLYEE ATTRITION IN THE A.SANKARANARAYANAN Dr.K.GOUTAM SUTAR PRO1556
ORGANIZATIONS : AN EMPIRICAL ANALYSIS

93 2111093 |ANALYSIS ON OPERATIONAL CHALLENGES OF SPIC  |H.SANKARANARAYANAN Dr.BHARAT SINGH PATEL |PRO1557
USING ISM MODEL

94 2111094 |ANALYZING THE FACTORS THATINFLUENCE THE S.SARITHA Dr.K.GOUTAM SUTAR PRO1558
FREQUAENCY OF MAGAZINE PURCHASE

95 2111095|MANAGING THE SALES FUNNEL FOR A LEADING R.SASI KUMAR Dr.NACHIKETAS PRO1559
DIGITAL MARKETING SERVICES COMPANY NANDAKUMAR

96 2111096|A STUDY ON INVENTORY MANAGEMENT AND K.S.SELVAMUTHUKUMARA [Dr.KRANTIRADITYA PRO1560
OPTIMIZATION IN FERTILIZER INDUSTRY N DHALMAHAPATRA

97 2111097]|A STUDY ON GEOGRAPHICAL EXPANSION OF R.D.SEMBARUTHI Dr.NACHIKETAS PRO1561
MONSANTO HOLDINGS PRIVATE LIMITED IN THENI NANDAKUMAR

AND DINDIGUL DISTRICTS OF TAMIL NADU




98 2111098|AN ANALYSIS OF EMPLOYEE TRAINING G.SETHUKARASI Dr.BHARAT SINGH PATEL [PRO1562
EFFECTIVENESS IN AN IT SECTOR
99 2111099|DEVELOPMENT OF DASHBOARD & MARKETING B.SHANKAR Prof.R.SHRUTI PRO1563

STATEGY FOR ATTRACTING INSURANCE AGENTS

100 2111100|IMPLEMENTATION OF LEAN PRINCIPLES IN THE LL.SHAMUGA PRABA Dr.BHARAT SINGH PATEL |PRO1564
REDUCTION OF TURNAROUND TIME IN DISCHARGE
PROCESS AT APOLLO HOSPITAL

101 2111102|A COMPETENCY GAP ANALYSIS OF EMPLOYEES AT  [S.SHRUTHI Dr.S.P.DENISIA PRO1565
NOVAC TECHNOLOGY SOLUTIONS

102 2111103|LEARNING ON VENDOR AUDIT COMPLIANCE FOR P.SHYAMALA Dr.S.P.DENISIA PRO1566
CONTRACT LABOURS

103 2111104 )|ANALYSIS OF NIFTY 50 & SUGAR INDUSTRY P.SHDDHARTH Dr.V.PRADEEP PRO1567

104 2111105|{IMPORTANCE OF FINANCIAL MODELING FOR S.SIVA SUBRAMANIAN Dr.V.PRADEEP PRO1568
STARTUPS DURING FUND RAISING

105 2111106|SATISFACTORY ANALYSIS OF EMPLOYEE INDUCTION |C.SOFIA SHARON Dr.P.SIVAPRAGASAM PRO1569
AT LARSEN AND TOUBRO CONSTRUCTIONS

106 2111107|INFLUENCER MARKETING CAMPAIGN AT VIKATAN |B.SOUNDARIYA Dr.S.GOSWAMI PRO1570

107 2111108|DIGITAL DISSEMINATION OF HEALTH EDUCATION  |G.SRINATH Dr.S.GOSWAMI PRO1571
MATERIALS FOR POST OPERATIVE PATIENTS

108 2111109|IMPACT OF ONLINE SHOPPING UPON RETAIL K.SRIRAMASUBRAMANIAN [Dr.B.NATARAJ PRO1572
BUSINESS : A COMPARATIVE STUDY IN URBAN &
RURAL AREA IN TAMIL NADU

109 2111110|FINANCIAL PERFORMANCE ANALYSIS USING CAMEL |M.SUJITHA Dr.WAJAHAT AZMI PRO1573
MODEL

110 2111111|A STUDY ON CUSTOMER PERCEPTION AT AUDI C.P.SURITT Dr.S.GOSWAMI PRO1574
SERVICE ENTERPRISES AND THE IMPACT OF AUDI
SALES PROMOTION THROUGH COLD CALLING

111 2111112|THE IMPACT OF ORGANIZATIONAL CULTURE UN SUSILA SURESH KUMAR Dr.DONA GOSH PRO1575

EMPLOYEE PERFORMANCE : A STUDY AT REPCO
MICRO FINANCE LIMITED




112

2111113

A STUDY ON THE RELATIONSHIP BETWEEN
INTERNATIONALIZATION AND FINANCIAL
PERFORMANCE OF INDIAN AUTOMOTIVE
COMPANIES

S.SUSVITHA

Dr.V.PRADEEP

PRO1576

113

2111114

ANALYZING THE CONSUMER BUYING BEHAVIOR OF
MAGAZINES ACROSS INDIA

S.TAMARAISELVAN

Dr.V.SENTHIL

PRO1577

114

2111115

STUDY ON DIGITAL MARKETING AND SALES
GENERATION IN REACH SKYLINE

M.S.TARUN SANTOSH

Dr.M.SELVA LAKSHMI

PRO1578

115

2111116

A FUNDAMENTAL ANALYSIS OF KITEC (INDIA)
INDUSTRIES

THAMIL MANI MARPAN

Dr.V.PRADEEP

PRO1579

116

2111117

DOCUMENTATION OF THE DETAILED
FUNCTIONALITY FLOW AND COMPREHENSIVE
ANALYSIS OF AUROITECHS PRODUCTS

R.VARDHINI

Dr.K.MATHIYAZHAGAN

PRO1580

117

2111118

IMPACT OF TELEMARKETING FOR THE BRAND AUDI

G.VIGNESH

Dr.M.SELVA LAKSHMI

PRO1581

118

2111119

ANALYZING THE GENERAL PUBLIC'S PERSPECTIVE
ON RECYCLING USING MACHINE LEARNING & A
STUDY ON COMPETITIVE ADVANTAGE OF POCL,.

M.VIJAYALAKSHMI

Dr.M.BALAJI

PRO1582

119

2111120

EMPLOYEE PARTICIPATION IN DECISION MAKING

S.VISHNUPRIYA

Dr.DONA GOSH

PRO1583




